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| Atl DELIGHTED TO SEND MY GREETINGS TO THE AMERICAN ‘cauPine. 


ASSOCIATION AS IT GATHERS TO INAUGURATE ITS NEW PRESIDENT, 
STANLEY “MICHAELS. THE LEADERSHIP OF THE AMERICAN CAMPING 
‘ASSOCIATION HAS ALWAYS PLAYED A MOST CONSTRUCTIVE ROLE IN 
NEW GOALS CONSERVATION AND YOUTH SERVICE : 
MRe MICHAELS EVERY SUCCESS IN 
CONTINUED VIGOR IN ITS 


he leadership of the American Camping Association has 


always played a most constructive role in setting new goals 


tor conservation and youth service throughout the nation.” 
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In minutes you can make this rugged little won- 
der any kind of vehicle you want it to be. That’s 
because the Scout quick-changes into a convertible, a 
runabout, a light-duty pickup with its 5 ft. box, even a 
multi-purpose delivery unit with the TRAVEL-Top. 
Weather-tight cab top, doors, and windows are remov- 
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EE THE AMAZINGLY VERSATILE SCOUT 


able on the Scout. The windshield folds down. All- 
wheel-drive lets you take off cross-country—where roads 
are, where they aren’t. New 4-cyl. 90 hp COMANCHE 
engine saves fuel and upkeep, yet is strong enough to 
pull a light trailer! Ask your INTERNATIONAL SCOUT 
Dealer for details. International Harvester Co., Chicago. 





IT’S A CONVERTIBLE! 

In minutes you can take off the cab 
top. The SCOUT carries you, the family 
and your gear just about anywhere. 


THE SCOUT & INTERNATIONAL 


IT’S A RUNABOUT! 

Strip off doors, windows. The Scout 
is a rough, tough operator in the open 
field —for any outdoor activity. 


IT’S COMPLETELY ENCLOSED! 


Add the full-length, weather-tight 
TRAVEL-TopP. Keeps family snug and 
dry —also handy for delivery use. 
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We're starting next year’s 
rifle team now! 


This is the moment they’ve been waiting for— You can start a modest riflery program for 
their first chance to fire a real rifle. And sure _ surprisingly little outlay. A few Remington 
as shooting, they’ll be back next year. Once Model 513T ‘‘Matchmaster’’ or Model 511 
boys or girls taste the thrill of riflery, they ‘Scoremaster”’’ rifles, targets, ammunition and 
want more. a safe backstop—and you’re all set. i 

It’s an ideal group activity, because every ee 6 | 


kid, regardless of physical size or age, can com- Remington has free literature to help you get | 
pete. It solves the “‘wallflower’”’ problem—even started. Just clip and mail the coupon below. i 


non-athletic youngsters are excited by riflery. 
Remington © 


And supervised target shooting is one of the 
safest outdoor sports— proved by statistics. 

**‘Matchmaster’’ and ‘‘Scoremaster’’ are Reg. U.S. Pat. Off. 
by Remington Arms Company, Inc., Bridgeport 2, Conn. 








Rifle Promotion Section, Dept. C 
Remington Arms Company, Inc., 
Bridgeport 2, Conn. 
Please send free literature giving full informa- 


| 

| 

{ tion about what is needed to get a riflery 
program under way. 
| 

| 

| 









Remington ‘‘Matchmaster’’ 
Model 513T 
22 caliber target rifle 
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Name 
Remington ‘‘Scoremaster’’ Address 
Model 511 
box magazine repeater City _State 
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Get your pier and float into the water and begin enjoying an attractive, 
scientifically engineered waterfront immediately. No more heavy lugging 
and tugging. 


Write for FREE catalog or call collect OSborne 6-2271. 


HUSSEY MANUFACTURING COMPANY, INC. as 


16 Railroad Avenue North Berwick, Maine V/, 
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Complete-Day Menus? Trip-Lites give 
your small camping group delicious 
food either in pre-selected meal com- 
binations or as individual dishes. 
Variety? Trip-Lites include a large 
selection of beverages, soups, break- 
fast dishes, main courses, desserts 
and fruits. Eat on the trail as health- 
fully as you do in camp. 

Easy preparation? Just add water, 
cook and serve. No need to carry 
milk, flour, butter, etc. 
Trail-worthiness? Trip-Lites are light- 
weight with minimum bulk, flexible 
and weatherproof. Another advan- 
tage—no packaging disposal prob- 
lem. 

Convenient? 12 or 50 units per case, 
each unit serving four persons; 24 
tins per case; 4-man meal packs; 
squad packs. 

Low cost? Very! For example: oat- 
meal, less than 5¢ per serving. 
Chicken a la King, less than 25¢ per 
serving. You get comparable econ- 


S. Gumpert Company, inc. omy in all other Trip-Lite dishes, 


B12 Sereey Ave. Jereus Cy 2, HL. too, and there are dozens for your 


National Member American Camping Association campers to enjoy. 
CHICAGO * SAN FRANCISCO * HOUSTON * TORONTO * VANCOUVER * WINNIPEG Write today for descriptive literature 
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for Camp Foods that 
Build Good Will as 
they Satisfy Outdoor 
Appetites ... specify 


SEIDEL 








Samples on 


Request to 
Directors & 
Dietitians 

Seidel’s CAMP SERVICE DIVI- 
SION offers beverages, prepared 
baking mixes, desserts, extracts, 
icings, toppings, meringue, meat 


products, canned chicken, fruit pre- 
serves, sauces, soups, etc. Send for 
your Portion Control Tables and 
Product Resumé. 


Trail Packets® 


The original and still unequalled ! 
Over 20 million servings _ sold. 
Choice of 45 different items (many 
with meat) in individual or multiple 
packs, including 12 Meal Units (in- 
cluding 2 cold lunches!) now avail- 
able. Convenient! Tasty! Nutri- 
tious ! Economical! Write for your 
Trail Packet Guide now. 


AD. SEIDEL 


and Son Incorporated 
2323 Pratt Blvd., Elk Grove Village, Ill. 
(Suburban Chicago) 


42 Lispenard St., New York 13, N. Y. 
(Eastern Branch) 
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LETTERS FROM READERS 


Re: Kool-Aid Contest 
Just for the record and because I 

hope there will be a ground swell of 
protest to this Kool-Aid hook-up, I 
should like to say that the gimmick 
this year seems even worse than last 
—a veritable prostitution of the good 
name of an organization many of us 
work hard to enhance. This “contest” 
obviously isn’t even honest, and should 
have been spurned by everyone con- 
nected with ACA! It also encourages 
dishonesty on the part of children, 
since every child who is willing to 
cheat by getting help can get a perfect 
score. 

Kenneth B. Webb 

Farm and Wilderness Camps 

West Bridgewater, Vt. 


Integration of Staff 

With each passing year the private 
camp parent becomes more demand- 
ing with respect to the qualifications 
of the camp counselor, and the private 
camp director has greater difficulty in 
recruiting a qualified camp counselor. 

It is not unlikely that the private 
camp director has hesitated to add the 
question of race to the many factors 
that must be considered before engag- 
ing a new staff member. The experi- 
ence in our girls’ camp has indicated 
that such hesitation is not warranted 
in engaging a Negro counselor. 

For two summers we had as a suc- 
cessful member of our staff a young 
woman of the Negro race who was 
our dance counselor and also a cabin 
counselor. She was very attractive and 
the campers found her to be an excit- 
ing dancer. It is possible that her suc- 
cess aS a camp counselor might have 
been due to her personal characteris- 
tics. 

Last summer we added a second 
counselor of the Negro race to our 
staff. This young women had a pleas- 
ing appearance but no _ exceptional 
pulchritude. She was a campcraft 
counselor so that the activity which 
she taught did not lend any glamour 
to her person. She, too, was a success- 
ful activity and cabin counselor. 

This experience with two counselors 
of the Negro race on our staff at one 
time has proved to our satisfaction 
that a Negro counselor can be suc- 
cessful in a private camping situation. 

Granting this to be the fact, the 
next question is whether there are any 
special considerations which must be 


kept in mind in selecting a Negro staff 
member. 

A camp director should use the 
same criteria in selecting a Negro staff 
member as in selecting other staff 
members, with one additional factor 
to be considered. Past experience of 
effective functioning in an integrated 
situation should be regarded as a 
necessary qualification. 

We have observed that, at camp, 
the Negro counselor needs no special 
introduction to staff or campers. If 
the camp director expects the question 
of race to be ignored by the campers 
and staff, then the director, as the 
camp leader, should set the camp pat- 
tern by ignoring the race question. 

The young woman who experienced 
her first integrated counselor position 
at our camp last summer observed: 

“The Negro who has _ had _ his 
schooling with only those of his race, 
lived only with those of his race, and 
has worked only with those of his 
race may find adjustment extremely 
difficult. 

“My race has not affected my ob- 
taining cooperation from the campers. 
I doubt that camp directors will have 
to cope with the problem of lack of 
discipline because of race.” 

The conclusion can be drawn that 
the selection of a man or woman of 
the Negro race as a counselor for a 
private summer camp should not pre- 
sent the camp director with an ab- 
struse or complicated problem in per- 
sonal relationships. Negro counselors 
as a staff source for private camping 
should produce highly skilled camp 
leaders. A Negro staff member will 
also contribute to a camp a sincere 
feeling of democracy and unaffected 
regard for real values in human be- 
ings. 

Herbert Baer Brill 
Camp Kinni-Kinnic 
Poultney, Vt. 


Instead of Awards... 

I was very pleased to read the let- 
ter by Mr. Desnet, Director of Green 
Valley Day Camp, in the March 1961 
issue of Camping Magazine. His feel- 
ings about award giving are in direct 
line with ours. 

Over the past eight years, we have 
successfully eliminated competitive 
programming. We give no awards for 
being the “All-Around Camper” or for 
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being the “tennis Ace.” In most in- 
stances, the child who does well at 
something knows so; it is not neces- 
sary further to inflate his ego with an 
award. Furthermore, we feel that 
camp is one place where the so-called 
weaker child has an opportunity to de- 
velop. If he is constantly competing 
with the more talented camper, he 
often finds himself at odds, becomes 
frustrated, and soon begins to dislike 
camp. 

Why should one camper be in the 
limelight, and not another? Isn’t camp 
a place where we learn to live to- 


BOOKS FOR CAMPING 


CREATIVE METALWORKING, by Elmer 
B. Mattson, The Bruce Publishing 
Co., 400 N. Broadway, Milwaukee 1, 
Wis. 1960. $3.25. 

Creative metalworking methods for 
amateurs to make useful and decora- 
tive heavy metal household items. 


CooKING OuT-OF-Doors, by Alice S. 
Rivoire, Girl Scouts of the U.S.A., 
830 3rd Ave., New York 22. 1960. 
$1.95. 

Basic instruction in outdoor cook- 
ing, and recipes for fireless foods, ket- 
tle and skillet, broiling, baking, ember 
cooking, meal in a hole, and edible 
wild foods. 


PARABLES FROM NATURE, by J. Calvin 
Reid, Wm. B. Eerdmans Publishing 
Co., 255 Jefferson Ave., S.E., Grand 
Rapids 3, Mich. 1960. $1.50. 

The parables of Jesus retold for 
children with animals, fish and fowl 
as protagonists. 


LEGENDS OF GREEN SKY HILL, by 
Louise Jean Walker, Wm. B. Eerd- 
mans Publishing Co., 255 Jefferson 
Ave., S.E., Grand Rapids 3, Mich. 
1960. $3.25. 

Authentic Indian legends and folk 
tales presented for children. 


MARKSMANSHIP FOR YOUNG SHOOT- 
ERS, American Assn. for Health, 
Physical Education and Recreation, 
1201 16th St., N.W., Washington 6, 
D. C. 1960. $1.00. 

One of the “Outdoor Education 
Series,” this booklet deals with the air 
rifle as an instructional tool. Provides 
information on basic principles of gun 
handling and marksmanship and on 
training programs. 


A SAILING MANUAL, by Stephen 
Storm, Burgess Publishing Co., 426 S. 
6th St., Minneapolis 15, Minn. 1960. 
$1.50. 

A spiral-bound booklet on basic 
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gether —- where we learn to accept 
each other’s weaknesses and not to 
discriminate between the strong and 
the subordinate? 

Instead of awards, I believe that 
more camps should try to provide 
sympathetic counselors who encourage 
and learn to understand the needs of 
each of their campers. The effects of 
good counseling are far better than 
any award. 

Suzan R. Gillman 
Programming Assistant 
Camp Hadar 

Lac Quenouille, Quebec 


practical aspects of sailing in a sum- 
mer camp situation, intended to intro- 
duce boys and girls to the sport. 


LET’s FIND OUTDOOR OPPORTUNITIES 
FOR WorsHIP, by Barbara Peck 
Poppe, National Council of Churches 
of Christ in the U.S.A., Office of Pub- 
lication and Distribution, 475 River- 
side Dr., New York 27. 1960. $0.60. 
One of a series of guides on using 
the out-of-doors in Christian educa- 
tion, this booklet describes incidents 
that illustrate children’s response in 
worship to outdoor experiences. 


TAYLOR STATTEN, by C. A. M. Ed- 
wards, Ryerson Press, 299 Queen St. 
West, Toronto 2B, Canada. 1960. 
$5.00. 

Taylor Statten was the only Canad- 
ian president of the American Camp- 
ing Association (1941-43), and in 
1950 he was one of five persons hon- 
ored with an “All-American Award” 
for his outstanding contribution to 
camping. 

This biography of the man who es- 
tablished Camp Ahmek in Algonquin 
Park, to help boys to develop spirit- 
ually, intellectually, physically and so- 
cially, is written with admiration and 
enthusiasm. It describes how Mr. Stat- 
ten’s devotion to youth extended into 
the YMCA, the National Boys Work 
Board, the YWCA, Girls’ Work in 
Canada, Pickering College and youth 
groups abroad. It evokes his warm and 
vivid personality, his ability to see the 
other person’s point of view and find 
value in it, and his leadership ability. 


THE OuTpDOoOOR BOOK, by Arline Broy, 
Camp Fire Girls Inc., Headquarters 
of the National Council, 65 Worth St., 
New York 13, N. Y. 1960. $1.75. 

A highly readable and profusely il- 
lustrated book containing many help- 
ful ideas for leaders to help stimulate 
children to love the outdoors and to 
learn the skills in outdoor living. 
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Truly revolutionary! Does a better job, faster! : 
The new AerVoiD® washes and sanitizes gar- | 
bage and refuse cans, large and small .. . in) 
just 30 seconds! Washes! Rinses! Sanitizes! 
Deodorizes! Unique AerVoiD cyclonic rotary © 
jet nozzle pressure scrubs every minute area. 
Uses Hot Water, Cold Water, and Steam —/ 
in any combination or sequence. Durable 
Stainless Steel Construction. Easily installed 
with standard fittings. In compliance with 
Public Health and Plumbing Codes. Other 
models available. Saves Work—Saves Time. | 
Pays for itself quickly. Your special container 
cleaning questions invited. 


Write for Literature No. CM-26 
designed and manufactured exclusively by 


VACUUM CAN COMPANY 
19 South Hoyne Ave., Chicago 12, U.S.A., Cable: AERVOID 


World’s largest exclusive manufacturer of 
















By Agnes M. Hooley 
Head Counselor, Camp Mataponi 


HE CHANGES that have taken 

place in recent years in the role 
of head counselor, or program direc- 
tor, are extreme. When I first assumed 
this post many years ago, it was a 
rather idyllic advancement: I was 
elected to guide a staff of counselors, 
fun-bent (with most of the fun taking 
place as a part of camp, and on camp 
grounds,) happy to be away from the 
city heat and earning a salary, plus 
laundry, board and room!, and to 
come back again to a place where 
they had been for a year or two. 

Most campers were motivated by 
the idea of having a good time, by the 
envious glances of their young neigh- 
bors as they left the dusty city, and 
by the generally-believed maxim that 
no matter what happened, their coun- 
selor would be there to provide an an- 
swer, a joke, or a whole day’s outing, 
since he was well-trained and possess- 
ed of camping experience. 

There were exceptions of course, 
but counselors were so considered. 
The fledgling counselor who did not 
“work out” in a summer simply did 
not return to that camp again, nor 
could he find another position easily. 
Camps were fairly few, and counselor- 
candidates fairly numerous, so it be- 
hooved the latter to do well on their 
assignments. 

In 1961 the head counselor still has 
a good deal to do with campers and 
their programs. Working with the di- 
rector or camping committee, the 
head counselor does all in his power 
to understand, to develop and to im- 
plement the philosophy of camping 
and of his specific camp. But in most 
camps, he has a particular and deep- 


The Head Counselor’s Role now it has 


and is altering with changes in camping 


ening responsibility: that of helping 
the counselor staff to operate as well 
as possible in their professional ca- 
pacities throughout the summer. It is 
here that tremendous changes in lead- 
ership emphasis have come about. 


Reflect World Changes 


Largely these reflect the changes 
which have taken place in the world 
from which counselors come. Let us 
examine a few of these factors. The 
first concerns the kind of constructive 
leadership to which many counselors 
have been exposed. At present many 
institutions are operated in large part 
through group work techniques, as ex- 
emplified in committees, workshops, 
and seminars. Counselors, many of 
them recruited from colleges, have 
been students of and are advocates of 
this system. They are accustomed to 
it and enjoy the feeling of unity, 
group accomplishment, and the avoid- 
ance of individual decisions and isola- 
tion which it permits. Administrators, 
recognizing these components of 
group work and knowing the morale 
factor involved often find it immeas- 
urably valuable in operating their 
camps. Yet if they are to use it effec- 
tively, they must be prepared to spend 
more time working with counselors 
and developing accomplishments than 
in the days when counselors often 
worked and planned alone, and were 
expected to “stand or fall” by their 
decisions. 

Two of the disadvantages of group 
work are: it often fails to develop 
the confident leadership which the 
camp may need in the future if unit 
heads, and yes! head counselors are to 
come from the ranks, and it does not 
permit the individual creative freedom 





and challenge which some counselors 
need if they are to grow and develop. 

Another of the large factors which 
shape the job of head counselor, and 
certainly adds to the problems of the 
director, is the inverse of the “popula- 
tion explosion” about which we hear 
so much. It will be a few more years 
before there are enough counselors to 
go round for the increasing number 
of camps which need them. Mean- 
while, industry, offices and resort cen- 
ters call to counselor-candidates with 
offers of air-conditioned facilities, 
good salaries, some with tips, and lib- 
eral time-off. This has made passé the 
counselor who considered it disloyal 
to desert the camp where he had been 
converted from a neophyte to a train- 
ed counselor. Now, he feels it is both 
fair and wise to interview for the posi- 
tion which offers the most advantages. 
It is not unusual for counselors to ad- 
mit, with no thought that it might be 
offensive, that they would like to come 
to your camp because they would 
“like to see a new part of the coun- 
try.” The idea that they might return 
a second summer is something the di- 
rector dreams about but does not 
count on. (There may be a good 
many parts of the country which they 
have not yet seen!) 

A third point of dissimilarity in our 
world from that of former years is 
the widespread tolerance of mistakes. 
No doubt this results from many 
forces including unionism, the growth 
of large corporations with resultant 
indifference on the part of many who 
work for them, yet feel no interest in 
their progress, and a benign attitude 
on the part of many toward the shirk- 
er, the slipshod worker. One is in- 
clined to blame the psychologists for 
this latter trend, since many of that 
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profession tend to verbalize concern- 
ing it. But actually it is a reflection of 
an entire society’s explorations con- 
cerning mores. Perhaps we are still 
too close to understand it. The impor- 
tant thing is to recognize that it per- 
mits people to be casual about costly 
mistakes, and unaware of any neces- 
sity of retribution when such mistakes 
result from carelessness or similar 
faults. As long as one admits that he 
“soofed,” he seems to be purged. The 
fact that a canoe may have been ruin- 
ed or a child made ill by a mistake 
is thereby rendered unimportant. 

And so the head counselor goes to 
camp to guide a group of staff mem- 
bers who are often group-oriented in 
their work habits, accustomed to tak- 
ing a peripheral interest in thorough 
accomplishment, and unused to accu- 
sations or penalties for failure. Most 
of them are well-meaning and likable. 
Many of them are immature, lacking 
in basic camp training, inexperienced 
as campers or counselors, and with 
very little intention of making more 
than a one- or two-year career of 
camping. 

The head counselor who recognizes 
these shortcomings or “facts of staff 
life,” and yet thinks enough of his 
own ability and of camping as a field 
to sign a contract, has begun the sum- 
mer well. He retains hope, yet recog- 
nizes that failure is possible. Such a 
realist keeps a calendar before him- 
self. It reminds him constantly of the 
paucity of time in any two-month sea- 
son. He knows that in-service training 
is the key to success, and implements 
it early, long before the season begins. 
The following are the in-service steps 
which are recommended: 

A. Continuous sharing of philoso- 
phy and plans between director, or 
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camping committee, and head counse- 
lor in the ten months which are their 
orientation session for the two-month 
season. These people must start the 
camping season in complete agree- 
ment on all important points; camp 
allows little time for them to change 
their philosophy or overall plans. 


In-service Training 


B. A four-pronged in-service train- 
ing program for the counselor staff: 

1. The camp manual, newsletters or 
other professional orientation material 
which comes from the director’s of- 
fice, and the personal but professional- 
ly-slanted pen of the head counselor. 
These are clarified and given personal- 
ity in meetings attended by camp ad- 
ministrators and segments of the staff. 

2. Pre-camp but in-service program, 
generally termed Orientation Sessions. 
Once these were largely work-sessions 
in which equipment was cleaned, 
boats brought out and screens put on 
cabins. Later they were short sessions 
of a day or two when counselors 
could be refreshed on camp philoso- 
phy and procedures. Now in addition 
counselors learn group problem-solv- 
ing methods through such techniques 
as realistic and controversial socio- 
dramas, and are acquainted or review- 
ed in camp skills which run the gamut 
from cookout to cabin-cleanup. 

3. Staff meetings and skill work- 
shops held during the summer. These 
permit reports by activity heads, camp 
doctor and others on progress of 
campers during the season, and goals 
being accomplished. Such a plan 
builds morale by telling everyone what 
everyone else is doing, particularly in 
the less glamorous areas of camping. 
It assists counselors to understand and 
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evaluate the achievements being made 
by their campers, and to interpret 
these to parents when they visit camp. 
Skills workshops are held as need 
arises; if esprit de corps is what it 
should be, calls for workshops should 
be fairly numerous throughout the 
season. Such workshops, held in the 
evenings can aid the counselor whose 
cabin has just graduated from row- 
boats to canoes, or whose cabin has 
become interested in leathercraft. 

4. Continuous enlightened supervi- 
sion. If the director, head counselor 
and others whose duties permit it and 
whose experience encourages it, can 
do a thorough job of supervision, 
many trouble spots will be removed, 
instruction will be improved and the 
overall feeling of progress of counse- 
lors and campers alike will be salu- 
tary. Poor supervision or no super- 
vision is the first step in a faltering 
season, for it encourages laziness and 
ineptitude, and discourages the coun- 
selor who would like to do a good job 
but needs help in learning better how 
to do it. 

There is a bright side to this ledger 
of changes which have affected camp- 
ing. One of them is relatively new; it 
has come about of necessity as more 
and more women counselors have 
married and dropped out of camping. 
Gradually some forward-looking di- 
rectors have filled the void thus creat- 
ed by rehiring the young women, this 
time with their husbands. And in 
boys’ camps the practice has been du- 
plicated in order to retain the services 
of young men who left camping be- 
cause their wives could find no place 
on the staff. 

If hired for their skills, camp ex- 
perience and the maturity which of- 
ten comes with marriage, these young 
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couples can prove a boon. For in 
many cases, they lend an air of sta- 
bility yet fun to the camp scene, 
which is missing when there are only 
single staff members, with their eyes 
on “the far off hills” where are perch- 
ed camps for members of the opposite 
sex. Single counselors tend to leave 
camp when free. Married couples 
usually do not. Young wives can come 
to camp as camp mothers, nurses or 
secretaries, thereby filling gaps which 
are difficult to fill. And in girls’ 
camps, the young husband may be 
bus-driver, head of maintenance, 
shopper for the camp’s city needs, or 
instructor in such areas as sailing or 
riding. Many of these positions call 
for personal qualifications or physical 
strength not found among the distaff 
side of the camp’s personnel. 

Another source of help is the col- 
lection of books about camping which 
have been printed in the past several 
years. Manuals for  counselors-in- 
training and books for administrators 
indicate the range through which such 
books travel. In addition, groups such 
as the American Camping Association 
have carried on continual campaigns 
to encourage the general public, from 
whom come our counselor-candidates, 
to read and use such books. There are 
numerous research reports, the out- 
come of careful studies which show 
trends in camping, list the skills de- 
sired by parents and campers, and 
otherwise point the way for the head 
counselor who is eager to keep abreast 
of the times as he leads his staff, and 
programs with them for and with the 
campers. 

The world in which the head coun- 
selor operates has changed. He must 
“adapt or die” in his professional ca- 
pacity of leader, guide and expert. 


The Successful Counselor 


The following are terms which might 

be used to describe the head counselor 

who will survive and thrive in this 
new camping world: 

Someone with enough of the “milk of 
human kindness” to want people to 
succeed, and enough sense to know 
that unless the majority of them do, 
the camp cannot. 

Someone with enough knowledgeable 
leadership to front and continue the 
attack on problems which many 
people can solve together. 

Someone with enough mature experi- 
ence to know that all people are 
not ready for emerging leadership, 
and that some will react if led di- 
rectly. 

Someone who retains sufficient per- 
spective to keep in mind the good 
of the camper in all things, as the 
first goal of camping. 
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EMOGRAPHY (population stud- 
ies) looks into the crystal ball 
and points the way to what might be 
some of camping’s contributions in 
the next four decades. These esti- 
mates on population trends might 
well be camping’s guideposts to pro- 
grams that are vital, meaningful and 
indigenous to camping. Demography 
can be the Swami of some of camp- 
ing’s programs. 
Joseph Fisher, president of Re- 
sources for the Future, spelled out in 


Statistics 


We must plan to meet an increase 
of 8% to 10% a year in greater use 
of outdoor recreation areas. This is 
due to more people, shorter work- 
weeks, longer vacations and more 
travel. This problem already is upon 
us. 

Among other needs will be three 
times as many homes, four times as 
much steel, twice as much lumber, 
five times as much fertilizer, six times 
as much electricity and twice as 
much meat and fish. 

In my opinion, the Swami of Camp- 
ing demands that all of these needs 
and problems add up to camping’s 
unique responsibility to teach con- 
servation more effectively. Meaning- 
ful interpretations can be given to 


And Trends Point Way For 
Camping’s Growth 


Statistics some of the challenges that 
face the United States. The estimates 
he gave were described by him as 
“best judgment” ones. These statis- 
tics are based upon the population 
estimates. There are approximately 
180 million people in the U. S. today. 
In 1980 there will be 245 million 
and in the year 2000 there will be 
320 million. Our campers this sum- 
mer will be from eight years of age 
to 17. These citizens of tomorrow 
will be from 27 to 36 years of age 
when we have a population of 245 
million and will be 47 to 56 years of 
age when we have 320 million people 
in the U. S. At camp this summer 
we can sensitize these “citizens 
around the corner” to some of the 
problems they will face. 

Fresh water use will grow from 
the present consumption rate of 250 
billion gallons daily to 340 billion 
gallons daily in 1980 and to 480 bil- 
lion gallons daily in 2000. We must 
develop adequate supplies of good 
water and, equally important, we 
must learn to use water more effi- 
ciently. 

By the year 2000 the withdrawal 
of 24 million acres of land from 
farming and truck-garden use in 
metropolitan areas will present a 
food-growing challenge. 

Air already is moving from a free 
economic good (to which we give 
little attention) to that of a dear 
and valuable commodity. The clean- 
ing up of the air we breathe needs 
plenty of care and attention, 


By Max Lorber 
Co-Director 
Camp Nebagamon for Boys 


our future citizens in our nature lore, 
campcraft, conservation, tripping and 
fishing programs; and what wonderful 
discussions can be held on these sub- 
jects this summer- All of this must 
be done in a positive, interesting way 
and never conducted so seriously as 
to rob these programs of the _all- 
important fun factor. 

Our campers will soon realize the 
vast number of frontiers ahead of 
them. Mr. Fisher predicted that there 
will be no serious and general short- 
age of resources, largely because of 
the technological advances and _ the 
numerous substitutions that are pos- 
sible. The solution to some of these 
problems will be discussed while sit- 
ting around our campfires this sum- 
mer. We can and must “kindle and 
inspire.” What greater contribution 
can camping make to the next four 
decades? 

One great contribution camping 
can make—a spiritual endowment in 
the minds of our campers of the 
“equal and inalienable rights of all 
members of the human family which 
is the foundation of freedom, justice 
and peace in the world.” (Part of the 
Preamble of the U. N. Declaration of 
Human Rights.) The Swami will 
then tell us that most of our prob- 
lems will have been solved in the 
next four decades. 
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Discovering Nature’s Wonders 


By Hannah M. Biemiller 


S I WALK up the hill, I hear a 

babel of talk as 20 eager young 
campers are clearing up after lunch. 
Then one shouts “Here she comes,” 
and I’m surrounded. 

“Where are you going to take us on 
our hike? Can we all go? I want to 
lead. Can I be your Partner?” 

First, let’s sit down and talk about 
it. Only 10 at a time can go, so while 
we're getting ready, your leaders can 
decide who will go first. The rest will 
have a different walk right after we 
get back. 

We're going to take a walk down 
the Nature Trail near the swamp. No, 
let’s not call it a hike. I think of a 
hike as tramping along quite fast, 
singing or talking. But we want to 
walk slowly today, and look, listen, 
touch, and maybe even smell and 
taste. This is more of an exploration 
than a hike. You’re going to take me, 
80 let’s practice looking for things that 
are interesting. 

To get the feel of it, we'll sit quite 
stil here, and look carefully all 
around. What do you see? Tall trees 
Overhead, then lower trees, then 
bushes, and down close to the ground 
there are other plants — ferns and 
vines and even a wild flower or two. 
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We're sitting on fallen logs, and be- 


low them is the rich brown earth. And 
what’s that I see walking along it? 

‘“Qo-00-00, he’s a bug. Don’t let 
him crawl on me.” 

He won’t hurt. He’s a very interest- 
ing kind of bug. Who'll pick him up 
to show us what he does? Look at him 
on Mary’s hand. 

“He curled right up in a little ball!” 

He looks like a little gray pill, 
doesn’t he? That’s his nickname — pill 
bug. His other name is sowbug. Lots 
of them live under logs and stones. 
He’s our first new friend today. You 
remember our song — “Make new 
friends but keep the old.” Let’s see 
how many new friends we can make. 

Now we'll look slowly back up 
from the ground. What are those 
plants called? Ferns, that’s right. We 
have seven kinds of ferns in camp. 
See, these long dark green ones are 
quite different from those broader, 
lighter colored ones over there. As 
you look at them carefully, can you 
tell in what ways they are different? 

Yes, this one is “sort of cut up 
more.” It is wider at the bottom than 
at the top, and widest in the middle. 
Yes, it’s several inches longer too. 
This one is called the Lady Fern and 
that is the Christmas fern. Why do 
you think they call it that? The little 
leaves look like Christmas stockings? 
I never thought of that, but it could 


be a good reason! It stays green all 
winter, so you can use it for Christ- 
mas decorations, but the others dry 
and drop. 

How many kinds of trees do we have 
on the camp site? We won’t bother 
with the names right now, but just 
look at the leaves and trunks to see 
how different they are. Later you'll 
want to make booklets of them. This 
leaf has five points, but that one has 
only four. These two look alike, but 
there is one way we can always tell 
them apart. 

“Those stripy things all run toward 
the point, while these go out to the 
sides.” 

Fine! those stripy things are called 
veins, and the way they run on the 
leaf will tell us whether it is a beech 
leaf or a dogwood. The bark is dif- 
ferent too. 

Now it’s time to start. Who’s going 
to carry the egg box? Everyone must 
try to find something interesting to 
put in for your group’s museum. May- 
be we'll find something very exciting 
for the camp museum too. Do you 
have a bug jar? Buddy up, everybody. 
I'll have to go first, as you haven't 
been on this trail before. But every- 
one is the leader in looking for inter- 
esting things. 

We'll go slowly and look around us 
very carefully. Anyone who sees 
something interesting, just holler. 


“That’s a different fern — it isn’t 
like either of the other ones.” 

Sure enough — it’s smaller and 
lighter colored, not as much “cut up” 
as the lady fern but more than the 
Christmas fern. Its name is New York 
fern. 

“What's that funny ball on the end 
of that fern?” 

Good for you — that’s the first one 
I’ve seen this year. A little caterpillar 
spins a thread and wraps up the end 
of the fern with it into a big ball; he’s 
inside there now sleeping. If we find 
more, we'll take one for the camp 
museum, and you can take one to 
open when you get back. We never 
take anything unless there are several 
of them around. Oh good, there’s a 
patch, so we can have two. 

“Oh look at these leaves. Somebody 
has been cutting circles out of them.” 

Fine! Let’s look carefully and see if 
we can see who is doing it. 

“There’s a little fly buzzing around. 
But he couldn’t eat a big piece like 
that, could he?” 

No, he couldn’t eat it, but he’s go- 
ing to use it. He is a very tiny bee 
called a leaf-cutter bee. I looked him 
up in the insect book and found out 
he takes those round circles to line 
his underground nest. Wouldn’t it be 
exciting if we could find one? I’ve 
been so hoping we could some time. 
Since this place is nearby, perhaps 
you can keep watch for us every day; 
you'll see many more circles gone 
tomorrow. And check on the fern 
balls too; maybe you can see the cat- 
erpillar at work. 

“There’s a green worm on Susie’s 
hair!” | 

“OQo-00-00, take it off! Help!” 

Oh isn’t he cute, and such a pretty 
color. Hold this twig in front of him 
and he’ll walk on it. 

“See, he doesn’t just walk. He sort 
of humps up in the middle.” 

Sure enough. It’s as if he were 
measuring it off — that’s why they 
call him measuring worm, or inch 
worm. Look at his legs. 

“He has some in front and some in 
back, and none in the middle. So first 
he puts the back ones down and then 
he reaches ahead with the front ones 
and when they’re down he hauls the 
back ones up to the front. He sure is 
cute. Can we keep him?” 

The twig is carefully dropped in the 
bug jar — a peanut butter jar with a 
perforated top. A leaf of the tree he 
came from is contributed for food, 
and we continue down the path. 

Here’s where we leave the main 
trail and go down toward the swamp. 
We only come here with a leader, be- 
cause it is easy to get lost or stuck in 
the bog. 
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“What are those big green leaves?” 

Pick one and smell it. 

“Oo-00-00, it stinks.” “I like it — 
it’s sort of queer, like a skunk.” 

That’s its name — skunk cabbage. 
It only grows in swampy places. Want 
to take it back to show? 

“What pretty green moss. Look, it 
has little red things on it.” 

“They're the flowers of the moss. 
You never thought of moss having 
flowers, did you? Want to put a piece 
in the egg box? 

“What are those little shelf things 
growing out of that old log?” 

Shelf is right — they’re called shelf 
fungus. Do you see any more of them 
around here? 

“There are some on that dead tree.” 

See how they always grow the same 
way, whether they’re on a fallen log 
or a standing tree. That’s so the 
spores, tiny little particles that serve 
as seeds, will drop to the ground. 
There are lots of mushrooms and fun- 
gus this year — it has been so wet. 
Maybe we can find a different kind 
to take back too. 

“Wait a minute. I’ve got some kind 
of weeds all stuck to my socks.” 

Let’s pull them off and look at 
them. They have quite sticky stems, 


Not sick, but sycamore. You’ve sug- 
gested a way for us to remember it. 
The bark is quite different at the bot- 
tom of the tree, isn’t it? Flaky and 
pinkish brown, then blotched brown 


and white higher up, and then almost } 


white in the top branches. 

We find a woodchuck hole, and 
some acorns, and ink cap mushrooms, 
and we notice three different ways that 
vines climb. We notice that the path 
up the hill is washing out, and plan 
to come back and zig-zag it. We find 
a hard piece of quartz and show how 
it can scratch a soft piece of schist. 
We look with wonder and delight at 
a group of pink mocassin flowers, 
springing from their two flat leaves. 

But we'll never get back in time 
for the others to get their walk if we 
don’t move along a little faster. There 


are so many things to see in the | 


woods, aren’t there? Perhaps you can 
bring some of the others here tomor- 
row, with one of your leaders. And 
the others can take you on the hill- 
top trail where they will take their 
walk when we get back. 

And so it goes, day after day, when 
you're the Nature Consultant in Day 
Camp. Learning more than you teach, 
seeing new things every day as you 


“Learning more than you teach, seeing new things 


every day as you walk the same old trails." 


don’t they? And the leaves grow in 
little circles around the stem. That’s 
one of the many plants that came to 
us from England. 

“Who would want to bring that 
pricky thing? Does it have a pretty 
flower?” 

No, the flower isn’t much. But the 
prickly stem made it useful. You see 
when the colonists came over here, 
they brought their mattresses on the 
boats, and they used this plant to stuff 
the mattresses with, because it didn’t 
mat together as tightly as hay or 
straw. Its name is easy to remember 
—  bedstraw. It planted itself when 
the people shook out their mattresses 
after the voyage. 

“Look, there’s a hole up in the side 
of that tree.” 

So there is. And what do you notice 
at the bottom of the tree? 

“Acorns and nutshells. Do you 
think a squirrel lives up there?” 
Probably. Next time we come, let’s 
bring something for him to eat. He 
loves peanut butter sandwiches, just 
as you do. 

As we look up to try to find Mr. 
Squirrel, someone notices: “What fun- 
ny spotty white bark that tree has. Is 
it sick?” 


walk the same old trails. Children 
have sharp eyes and ears, keen noses 
and searching hands. All they need 
is a start along the road to learning 
the delights of nature. Fears drop 
quickly away and interests take their 
place. 


Tomorrow morning this group will | 


press specimens of the three ferns 
they have learned, and later they will 
mount them and give them to the 
camp museum. The other half of the 
unit will collect different ferns on 
their hilltop hike, and a clothes-line 
exhibit will show them to all the 
camp. 

And when the campers ride home 
on the bus at night, they will see, for 
the first time, the sycamore tree on 
the street, the fungus on a dead 
branch, the ferns beside the front 
door. They will know them for new 
friends made in camp, and look for- 
ward to making more new ones 
tomorrow. 

I have read in one of our camp 
books that what children need is 
achievement, recognition and new ex- 
periences. Where else can every child 
find all three so well as in the world 
of nature? 
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Court is circle 20’ in diameter, with 10’ pole 
in center. Locate two points 17’4” apart on 
circle and draw straight lines from each 
peint through center of circle to opposite 
side of circle. Playing areas are triangles 
formed by the post and two points on circle. 
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1” x 3” STAKES EXTENDED 14” ABOVE 
GROUND AND INCLINE 3” TOWARD EACH 
OTHER. STAKES 30’ APART FOR BOYS AND 
GIRLS UNDER 16 YEARS. 
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A questionnaire will give you 


continuing program guidance 


Seek Parent Evaluation 


By Maxwell Kushner 
Sesame Day Camp 
Plymouth Meeting, Pa. 


ONTINUAL evaluation is_ the 
base upon which a good camp 
program is founded. Professional 
camp owners and supervisors are 
constantly soul searching in order to 
reevaluate their camping philosophy. 
Unquestionably, every _  director’s 
frame of reference is predicated upon: 
Is this the best possible schedule? 
Is this good menu planning? Will he 
make a good counselor? Do the 
campers enjoy this activity? What fa- 
cility should we modernize? Is our 
medical staff competent? Should we 
try this approach? 

What do you do in order to obtain 
the answers to these questions? What 
sources do you rely on when you 
seek information on the success of 
your camp efforts? 

Some camp directors rely on their 
own insight. Others evaluate in terms 
of percentage of return. Others de- 
pend on complimentary letters or 
irate telephone calls in reaching con- 
clusions. Others confer with super- 
visors and counselors. Still others 
keep their fingers crossed and say, 
“whatever will be, will be.” 

It is our belief that campers’ par- 
ents can best relate whether their 
youngsters had a personally satisfying 
experience at camp. These parents 
have a reservoir of information about 
your camp that can be invaluable to 
your continued success. 

It is our belief that the foremost 
predictor of a season’s success is a 
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parent. But, how many of us have 
the courage to question our parents 
on this sensitive subject? Some owners 
believe that parents aren’t the best 
judges, and moreover, why broach 
this to parents at all? 

Despite personal opinions regarding 
this point, we very well know that 
the parent in consultation with the 
child makes the decision in regard to 
initial enrollment or to return. We 
know the parent generally reflects the 
attitude and opinions of the child. 
Why then avoid the parent’s evalua- 
tion? Not only would parent partici- 
pation be illuminating and construc- 
tive, but would serve as a catharsis 
which, in the right perspective, is bene- 
ficial to your camp. Parent evalua- 
tion provides the opportunity for 
formulating program and policy and 
directs comment into proper channels 
of action. The questionnaire response 
is a revelation unmatched in candor 
and honesty. 

The parent questionnaire and cov- 
ering letter must be skillfully pre- 
pared. It must be constructed so that 
questions are broad in perspective 
and do not direct responses into petty 
gripes. An objective in utilizing the 
questionnaire is to obtain a general 
picture of camper and parent atti- 
tude. It should also show parent es- 
timate of camp offerings, objectives 
and program. It should have the fol- 
lowing qualities: brief, attractive for- 
mat; clarity of directions; ease of 
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response; relation to the individual 
camper. 

The parent questionnaire should be 
mailed to the parent after the close 
of the season with a covering letter. 
A self-addressed return envelope 
should be enclosed. 

The following is a sample covering 
letter and parent questionnaire util- 
ized by one camp. Each camp must 
develop its own procedure and ap- 
proach. It’s worth a try! 


Dear Camp Parents: 

Every good businessman takes an 
inventory at the end of the year. At 
Camp our inventory is more precious 
and valuable than anything else we 
know. Our commodity is unique, for 
it consists of campers—your children. 
We, therefore, make a request of you 
in order to help us take inventory. 
We have enclosed a parent question- 
naire which you can answer quickly 
and easily. 

We would appreciate your help in 
this project, for we feel that our 
Camp Parents should have a share in 
the making of our plans for next 
season. Our aim is the very best for 
the children; and only through mu- 
tual cooperation such as this, can 
we render still finer service. 

Sincerely, 
THE DIRECTORS 





See next page for 
PARENT QUESTIONNAIRE 











PARENT QUESTIONNAIRE 








DIRECTIONS: 
1. Think of each question only as it applies to. your child's stay at Our Camp. 
2. Put a check mark in the column of your choice. Be honest - to help us plan. 
3. Seal the completed form in the enclosed envelope and return. 
ALL REPLIES ARE STRICTLY CONFIDENTIAL 
NO 
YES NO CHANGE 
1. Has your child improved in his relationship with other 
children? asad: >. asada Ree ec 
2. Has your child's eating pattern improved? inline. Saad ‘ieee 
3. Has your child developed new interests (nature, crafts)? hiatal |. Sluoaia alga 
4. Has your child shown a better attitude toward adults? atlas "5 Tome wee 
5. Has your child developed any new zood habits? saints”. Saaeibdaes 
6. Has your child developed any habits of which you do not 
approve? . scueiian iia: niall 
Has your child shown any improvement in athletic skills? jaiiasie's ial aunaiie 
Do you feel that your child has acquired an increased 
feeling of self-confidence? icici... uate dices 
9. Has there been adequate attention to the instructive phases 
of athletics? pee a alas ‘siaahas 
10. Has there been a proper balance between the athletic and 
non-athletic aspects of camp? jellies anal De ek 
11. Has your child shown greater self-reliance? asain. adalblte edomiia 
12. Has your child made adequate swimming progress? lasteabiaiae< - Sibainniaa ssn 
13..Has your child shown an increased enjoyment of being in 
the water? | dicen Sie aint 
14. Has the Progress Record been of value to you? aabladiles.... <iaemlneb ainda 
15. Do you feel that our meals have been satisfying? PES es as oe em slate 
16. Has there been an adequate balance between rest and 
activity? PS SS Mea ar sepia 
17. Has sufficient attention been given to your child's 
appearance? Ricliels': :trealedesiie ecea 
18. Were camper-counselor relationships pleasant? secede abliaoae wills 
19. Has counselor communication been helpful? Ste We presen seidiais 
20. Have Visiting Day arrangements been adequate? eibiena’’ ° algae shail 
21. Have our Arts and Crafts, Nature and Boating 
programs been of interest? into: 3 Ldaineien Bremeod 
22. Has your child shown an increased enjoyment 
of the out of doors? nsisitieis””: sain ciabicis 
PLEASE USE OTHER SIDE FOR ADDITIONAL COMMENTS 
Parent's Signature 
16 MAY 1961 
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Campers say 


TASTES JUST GREAT! 


They recognize Campbell’s Soup as the brand 
they usually eat at home. And you can be sure 
of these six additional benefits when you serve 


CAMPBELL 












home style 


TOMATO 


MAIL THIS COUPON TODAY! 


CAMPBELL SOUP COMPANY, 


INSTITUTIONAL DIVISION, 
CAMDEN 1, N. J. 






Campbell’s Soup in the 50-oz. size: 


balanced nutrition 


Add extra appeal to sauces and main dishes at low 
cost by using Campbell’s Soups in the recipes. 


*% * * 


For snack bars, canteens and camp- 
ing out, there’s Campbell’s Soup in 
the individual-service size. 

* * * 


CAMPBELL’S SOUPS AVAILABLE IN 50-0Z. AND 
INDIVIDUAL-SERVICE SIZES: Bean ¢ Beef Noodle 
e Chicken Gumbo ¢ Chicken Noodle ¢ Chicken 
with Rice ¢ Chicken Vegetable « Clam Chowder 
¢ Consommé* ¢ Cream of Celery* ¢ Cream of 
Chicken ¢ Cream of Mushroom e¢ Cream of 
Vegetable ¢ Green Pea ¢ Minestrone « Old- 
fashioned Tomato Rice ¢ Tomato ¢ Turkey 
Noodle « Vegetable © Vegetable Beef * Vege- 
tarian Vegetable « *Available only in 50-oz. size. 
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Campbell Soup Company, Institutional Division, Camden 1, N. J. 
Please send me [_] free quantity recipe cards 

[_] names of local distributors of Campbell products 


Name 









FRANGO- 
AMERICAN 


SPAGHETTI : 
GROUND BEEF | 


t 
BONED 


aaa | SHUNKS 
FRANKS CHICKEN 





uniformity in quality and flavor 
quicker, easier preparation 
no refrigeration required 
variety that prevents menu monotony 
assured economical cost control 


caer TO SERVE 
Sd 


(18 KINDS) 








8 MORE POPULAR, LABOR-SAVING CAMPBELL PRODUCTS FOR CAMP KITCHENS 


SOUP 


. tera ene est “ 


CHILI 
CON CARNE 


(WITH BEANS) 











Camp Name 





Address 





City 


Zone 





State 
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STORES FLAT AGAINST ANY WALL WITH IMMEDIATE Ye 
SET-UP: — in gym, playroom, stage, basement, garage; “_~ 
— on any court, field, driveway, backyard. 


another exciting tennis first from BALL-BOY 


For Group and Individual Tennis Teaching and Practice ... Indoors or Outdoors! 






































Available in 10' long or 20' long units... ¢ Allows player to hit hard as close as 8' to 
light, portable, free standing ... as far as 40' away from net. 
¢ May be played on both sides at once... 
¢ Adjustable tilt and adjustable net tension by as many as 10 people. f. 
provide ''set-up" balls for consecutive * May be used to develop skills in - . 
stroking — simulating every tennis return. rooms as well as on courts (no wild flying Al 
balls) . . . skilled players can polish strokes 7 
¢ Provides ''get ready" time for next stroke year round. H 
(not like a backboard) . . . no reduction ¢ Vigorous practice at close range — great al 
in ball speed. fun for novice or skilled player. vit 
e Use for Soccer, Volley Ball, Lacrosse, too! fo 
BALL-BOY CO., INC. | 26 Milburn Way... Bronxville, N. Y. ... DE 7-0047 . 
WRITE — WIRE — PHONE FOR DETAILS . We 
CO 
ed 
in 
do 
© Gor e Bir ’ 
Oo Si br 
pl. 
_e@’\\ WE DIDN’T PLAN IT THAT WAY BUT 
Piece NEW USES OF PYRO-LACE 
winging ARE BEING DISCOVERED EVERY DAY : 
ati vill) th 
Ai» ail 
—s Keep the members of your camp as happy as this if 
RG : little nest builder by having a supply of Pyro-lace or 
\ and instruction books on hand for your summer to} 
LVWq crafts. 
Boys and Girls of all ages enjoy making attrac- 
Ke tive and useful items with Pyro-lace that are 
they'll often the only tangible mementos of their an 
enjoy y happy time at summer camp. pe 
mating a ae Yy toy 
LACE A full line of Pyrotex int 
products, accessories and an 
PECL Ie A instruction books are avail- ge 
~ Seaape able at your Craft Jobber. ins 
Pyro-lace comes in 100 yard ch 
spools, or convenient hanks and or 
a large assortment of colors. gr 
un 
World’s Largest Producer of Plastic Laces “te 
PYROTEX COMPANY, INC ~ 
: LEOMINSTER. MASSACHUSETTS aad 
8 MAY 1%}, 
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By John H. Dreasen 
General Chairman 
Convention Committee 


S general chairman of your 1962 

National Convention of the 
American Camping Association, to be 
held March 6-10, 1962, at the Statler- 
Hilton Hotel in New York City, I 
wish to extend to you my personal in- 
vitation to attend this important con- 
ference. 

Our New York Section members, 
as convention hosts, are preparing a 
warm welcome for camp directors, 
counselors, leaders in recreation and 
education, and any and all who work 
in related fields. Everything will be 
done to make your stay comfortable, 
friendly and memorable. 

I should like to share with you, 
briefly, some of the things we are 
planning. 


Program 


Careful attention is being given to 
the various interests of all participants, 
ranging from new camp leaders to vet- 
eran administrators. Sessions will be 
grouped under four major general 
topics: 

Site 
Camper 
Program 
Staff 
and geared to various levels of ex- 
perience. Two assemblies a day with 
top speakers will be followed by small 
interest group sessions for discussion 
and further subject exploration. Large 
general sessions will feature outstand- 
ing leaders in camping, education and 
child development. Eighteen national 
organizations are scheduling kindred 
group meetings to discuss problems 
unique to each group. A vital program 
especially for private camp people is 
being planned. Day camps will also 
Meet as a group. Seminars, for those 
who wish to delve into the “how and 
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Your Invitation to the 
1962 National ACA 


Convention 


why” of camping, will be provided 
with sufficient time for discussions in 
depth. 

Anticipating that you will wish to 
visit the United Nations Building, 
where history is made daily, we are 
planning a special convention recep- 
tion to be held at the UN—more ex- 
citing details to be announced. 

New York is the largest metropolis 
in the world, but we are camp folk— 
sO we invite you to a “Cook Out 
Luncheon” in the heart of Manhat- 
tan’s famous Central Park. Boy Scout 
and Girl Scout executives will cook 
out of doors and show you new ideas 
for feeding large groups. You will eat 
comfortably indoors, regardless of the 
weather, as we've taken over the en- 
tire Tavern-on-the-Green. 

The Audubon Society, Museum of 
Natural History and Hayden Plane- 
tarium will act as hosts at special 
programs for the Convention. 


Statler-Hilton Hotel 


Conveniently located in mid-town 
New York, the Statler-Hilton is one 
of the outstanding convention hotels. 
Newly created exhibit space adjoining 
main meeting tooms makes for easy 
exhibit visiting. A variety of other ho- 
tels and accommodations are located 
in the immediate neighborhood. 

Knowing that camp programs and 
leadership affect and influence thou- 
sands of boys, girls, men and women, 
we are under an obligation to prepare 
in every way possible for a more ef- 
fective leadership. Active participation 
in our National Convention is a 
“must” for those who wish to keep 
abreast of changing needs and times. 

The Convention Committee joins 
me in looking forward to seeing you 
in March, 1962. 


Exhibits 


You will be able to see and buy 
the best in camping supplies, equip- 










ment and services offered by leading 


camp purveyors. Hospitality hours 
with refreshments will make booth 
shopping and chatting with friends 
particularly enjoyable. 

There is a gratifying response to 
our initial offering of booth space to 
exhibitors for the 1962 National Con- 
vention. The New York Section is 
the host and it is this Section’s re- 
sponsibility to make the Convention 
a success. Nevertheless, we are count- 
ing on all members of ACA to co- 
operate. 

When orders are placed with sup- 
pliers, please remind them that now 
is the time to subscribe for a booth 
at the National Convention to be 
held at the Hotel Statler-Hilton March 
6-10, 1962. Contracts for booth space 
will be sent if requested; address, New 
York Section, American Camping 
Association, 342 Madison Ave., New 
York 17, N. Y. 


Exhibitors who have contracted for 
booth space as of April 15 are listed 
below. We urge you to patronize 
these firms to show your appreciation 
and ours for their support. 


Allegro Chemical Co.; Ad. Seidel 
& Son, Inc.; Association Press, Ber- 
nard Food Industries, Inc.; Burgess 
Publishing Co., Campbell Sales Co.; 
The Camp Brokerage Co.; The Camp 
Chemical Co.; The Camp _ Shop; 
Champion Knitwear Co., Inc.; Com- 
bined Book Exhibit, Inc. 

S. Gumpert Co., Inc.; Higham, 
Neilson, Whitridge & Reid; Jayfro 
Athletic Supply Co.; Kane Miller 
Corp.; Kellogg’s; Louis Milani Foods, 
Inc.; Magnus Craft Materials, Inc.; 
Maltex Co.; Park Surgical Co., Inc.; 
The Pillsbury Co.; Program Aids Co. 

The R Bed Spring Co., Inc.; Rog- 
ers Bros. Co.; Sanco Equipment 
Corp.; S & S Leather Co.; John Sex- 
ton & Co.; Tri-Med Surgical Co., 
Inc.; Vacuum Can Co.; C. J. Van 
Houton & Zoon, Inc.; Wes-Tex 
Chemical Co. 
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DON'T LET 





A TRAGEDY 


RUIN YOUR CAMPING 





YOU MAY BE CONFRONTED WITH A DROWNING 
MUCH SOONER THAN YOU THINK 








Don’t Panic! Quick---Save Him With Venti-Breather™ 


You'll never forgive yourself if you res- 
cue a member of your family or a friend 
and don’t know how to restore breathing 
fast. Yet, if you're like most people, 
you've forgotten how to give artificial 
respiration the clumsy, old fashioned 
way. 


That’s why a doctor has now invented 
an amazing device to enable anyone to 
start resuscitation at once, the faster, 
safer way—mouth to mask. 


All you do is use a Venti-Breather® in- 
stantly as pictured below. Don’t waste 
time calling for help or loosening collar. 
If, after starting, water flows from mouth, 
turn victim on his side and let water 
drain out. Brain damage starts in 3 min- 
utes. Quick—grab your Venti-Breather, if 
one is handy, and go to work. Otherwise, 
use mouth-to-mouth resuscitation. 


Venti-Breather is a vast improvement — 
even over mouth-to-mouth resuscitation. 
It overcomes reluctance to put your 
mouth to that of a cold, clammy drown- 
ing victim—reluctance that can “freeze” 
you so you can’t act. 


Just place Venti-Breather mask over 
victim’s nose and mouth. BLOW through 
mouthpiece. Each breath transmits life- 
giving oxygen at right temperature, 
pressure, rhythm to restore breathing. 
Nothing to put in victim’s throat. No 
gagging. Automatic valve exhausts his 
breath away from your face. 


No wonder campers everywhere are fol- 
lowing the lead of rescue squads, life 
guards, ships, fire and police depart- 
ments — making Venti-Breathers stand- 
ard rescue equipment. 


WILL YOU SPEND $5.98 
TO SAVE A LIFE? 


The $5.98 you pay for a Venti-Breather 
is peanuts compared to the peace of 
mind it will give you. Get one at your 
camping or sporting goods dealer today 
and see that every member of your 
family knows how to use it by studying 
instruction folder. Get yours today from 
your supplier or write Venti-Breather 
Prod., Inc., Dept. 5M, 725 Fifteenth St. 
N. W., Washington 5, D. C. 











Mouthpiece 


Breather tube 


Victim’s breath 
exhausts here 









Face mask 
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NEW 


Inexpensive, easy-to-build 


BACKSTOP 
- STAND 
witha 


Target Matt 


Replaces unsightly bales! 


Saves time and work! 


Solve Your Arrow-Stopping Problem for Years! 


Free Backstop Plans! 
Use it indoors or out. Any 
carpenter or handyman 
can build. Write for easy- 
to-follow blueprint and 
materials list. 


SAUNDERS guaranteed to 


outlast other matts 3 to 1! 


Toughest Indian Cord 
Grass, machine-wound, 
treated to repel rodents, 
resist rot—a Saunders 
Matt is the finest arrow- 
stopper made for any 
backstop. Always neat, 
easy to handle and store. 


Always looks attractive! AUNDERS ps 
me Yee? COLUMBUS, NEBRASKA 


Pays for itself in the 


arrows and stands saved! 
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World's Most Complete Line of Archery Faces, Matts and Stands 











How We Solved 


| 
The Problem ofd 


FTER NEARLY 20 years of war- }_ | 
ring against an offensive odor 








problem, implacable enemy of almost , 
every rural camp, the Cleveland | 
YMCA’s Camp Branch and Dewey , 
Story, the resident manager at River | I 

Road Camp, are confident that they | 
have made great progress in licking t 
the problem. Es. 
The decisive battle was fought in a 
late August last year when a combina- | Ss 
tion of heat and humidity had brought 0 
the odor problem to a new peak of p 
intensity. It was won through the use | ©& 
of a chemical called Cloroben that W 
had been recommended by Harold |= @& 

Groth, director of the Cleveland Met- ‘ 
ropolitan Park Board. C 
The only crack in River Road’s tk 
nearly perfect facade was its odor Ci 
problem. A gift of the American Le- ni 
gion in 1940, this quarter million es- m 
tablishment has nearly everything W 
needed to win the heart of the most _—_s_siil 
exacting camper. Ee... 

Unfortunately, as with most rural | 
camps, River Road lacked the advan- | __ th 
tages of a city sewage system. To | fo 
meet this exigency the camp’s-archi- | _ tic 
tect had specified vault toilets to be bu 
placed over four sunken concrete mi 
ex 


vaults, each serving its own complex | 
of sleeping quarters, each complex | wl 








separated from the others by groves co 
of trees. tal 

It was from these vaults, seven feet 
deep with surface dimensions of 10 by qu 
12 feet, and possessing individual ca- wa 
pacities of 3000 gallons, that River int 
Road’s odor problems stemmed. 

Everything possible had been done od 
to control the problem. The vaults du 
had not only been buried beneath the mi, 
earth’s surface but each vault had otk 
been waterproofed and sealed. They pre 
were also thoroughly cleaned out at by 
regular and frequent intervals to pre- thr 
clude substantial waste accumulations. oul 


Nothing helped. An extensive pro- 
gram of experimentation with dozens 
of chemicals did little to reduce the 





odor of putrescence that emanated ap] 
from the vaults on humid days and Ri 
MAY 196! 
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| odor Control 











By James F. Whyte 
Assistant General Secretary 
Cleveland YMCA 


during the hot summer months. 

In 1959 all toilet areas were vented 
and an effort was undertaken to elim- 
inate odors by forcing air through the 
vents with power furnished by electric 
motors. 

Despite the little progress that had 
been achieved, all of us, — the Camp 
Branch board and River Road’s man- 
ager — persisted in the search for a 
satisfactory solution. An easy way out 
of the dilemma would have been sim- 
ply to replace the vaults with a mod- 
ern waste disposal system. Yet this 
would have been almost prohibitively 
expensive. 

The turning point in our difficulties 
came unexpectedly. As time sped into 
the middle of August, the climate be- 
came unusually sultry. Days and 
nights duplicated one another in a 
mugsy, breezeless pattern. An _ un- 
wholesome odor lay over the camp 
like a sodden cloud that had settled 
on the earth. 

Although we had been informed 
that Cloroben had been widely used 
for more than 20 years by municipali- 
ties, military installations and other 
bulk consumers, we learned that its 
manufacturer had only just begun to 
extend distribution to jobbers and 
wholesalers that normally serve the 
commercial field. Thus, we could ob- 
tain only two quarts of the chemical. 

Expecting little, we divided our two 
quarts into four equal parts, added 
water, then poured one of the portions 
into each of the vaults. 

Within 24 hours we found that the 
Odor level had been markedly re- 
duced. Here was a portent of what 
might be accomplished. We took an- 
other look at the instruction sheet that 
promised the chemical would kill odor 
by destroying odor-causing bacteria 
through continued dosages and we set 
out in search of more. 

This time we were able to buy a 
case of the chemical, and by the time 
it had been used up — in bi-weekly 
applications of the same formula — 
River Road was nearly odor-free. 
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Equip Your Camp With 


WEST COAST “RUBBERIZED” SPORT NETS 


The Very Best 
VOLLEYBALL - BADMINTON 
TABLE TENNIS EQUIPMENT 


Buy direct from manufacturer and save. All orders shipped prepaid. 
WRITE FOR FREE CATALOG. 


WEST COAST NETTING, INC. 


14929 E. Clark Ave. City of Industry, Calif. 


TENNIS - BASKETBALL 














You rbvatalle . 
..- 4a Yeu(Srd) Edetion 


the popular "how-to-do-it" 


camping guide 


CAMP COUNSELING 


By A. Viola Mitchell Ida B. Crawford 


Wesley College, Dover, Delaware. Formerly Art Supervisor, 
Winthrop College, Rock Hill, South Carolina. 


Chances are this valuable handbook is no stranger 
to you. For over a decade it has served directors 
and counselors as a complete guide to camping life. 
Thoroughly revised for this New (3rd) Edition, it is 
chock-full of practical ideas and hints. 





Here is a small sample of the 
type of coverage you'll find: 


marking a nature trail 
making leaf prints 

Sunday in camp 
characteristics of a good knot 
predicting the weather 

using a compass 

learning to read a map 
finding your way without 


Everything you want to know about camping is 
here — you'll find yourself thumbing through the 
pages of this helpful guide almost daily. Lively dis- 
cussions set forth characteristics of a good counse- 
lor; marks of a leader; help on planning a program 
to meet your own camping situations; how to com- 


roller cay ; bat homesickness, how to cope with problem 
measuring inaccessible campers; etc. 

distances te PO 
tracking or stalking game You'll find an unlimited supply of activities to fill 
how to hike every waking hour—rainy days won’t even be a prob- 


lem. There are explicit details on staging shows; 
the best way to teach new songs, to narrate stories, 
to put out a camp paper, to interest campers in 
nature study and to promote safety on the waterfront. 


felling a tree 

ventilation of tents and insect 
screening 

making a bed - 

planning and packing food 
for trips 

American youth hostels 

the first school camp (1861) 

modern camping trends 

settling-in your campers 

camp housekeeping 

dining room procedures 

test of a good program activity 

making paste 

basketweaving 


Camp Counseling is also a complete illustrated hand- 
book of how-to-do-it information on building fires, 
pitching tents and cooking outdoors. All types of 
camping trips are fully described. 
This new edition reflects all the recent trends in 
the field. Every chapter has been extensively revised 
and, in many cases, completely rewritten. See this 
handy guide for yourself—how it will lighten your 
busiest day. Each of your counselors will appreciate 
his own copy too. 
About 418 pages, 370 illustrations. About $6.75. 
New (3rd) Edition—Ready Early May 


Sale eae i cana iho Gries. Mag rrr sce: 


W. B. SAUNDERS COMPANY CM-5-61 
West Washington Square, Philadelphia 5 


Please send me when ready: 
Bill me (plus 25¢ postage and handling) 
Mitchell-Crawford’s Camp Counseling, about $6.25 
Name 


Address 
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Your BROCHURE is... 
your FIRST salesman 


First impressions are important, and your first 
contact is often your brochure. It is usually very 
carefully studied to see if the program you offer 
is exactly what is wanted. Your literature should 
reflect professional knowledge of graphic arts 
technique just as your program reflects the pro- 
fessional knowledge in your field. 

You can now have professional and uniquely 
experienced help in the difficult task of pre- 
paring superior recruitment material. Galloway 
Publishing Company, for the past 15 years pub- 
lishers of Camping Magazine for members of 
the American Camping Association, is offering 
its creative publishing services for the design 
and execution of brochures, catalogs and sup- 
plementary literature. 

The entire personnel of Galloway Publishing 
Company, with all of their varied talents, is 
available to you. During our years of publishing 
Camping Magazine and other publications we 
have had the opportunity to visit scores of schools 


and camps and gain a first-hand understanding 
of their problems. Your brochure will have pro- 
fessional attention in every phase of its develop- 
ment — choosing photographs, writing copy, 
designing each page and seeing it through all 
printing processes. 


HOW TO GET ASSISTANCE 


Naturally, brochures of distinction cannot be 
massed produced. They must be created one at 
a time, to reflect your special characteristics. 
Each brochure or catalog we handle is individ- 
ually designed to suit your needs and desires. If 
you will check your preferences on the form at 
right, we will be glad to send you without obliga- 
tion our recommendations as to the best type of 
brochure for you, together with our price quota- 
tion. (If, in some areas, you have no preference, 
just say so and we will be glad to give you our 


GALLOWAY PUBLISHING COMPANY 


1114 SOUTH AVENUE, 


advice. ) — 
Address your inquiry to the publishers of: 
PLAINFIELD, NEW JERSEY 
MAY 196! 
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PAGE SIZE Your literature should be so 
designed that it can be printed on a stand- 
ard size sheet of paper, thus eliminating 
paper waste. The sizes listed at right meet 
this requirement and also give attractive 
page shapes. 


COVERS Your brochure may have either 
a "self" cover, printed on the same kind 
and weight of paper as the rest of the 
booklet, or a heavier cover. The "self" cover 
is less expensive and usually permits greater 
use of cover photographs. A heavier cover 
costs more, but gives a stiffer booklet and 
also permits use of a contrasting color of 
paper for the cover. : 


INK Use of only one ink, whether it be 
black or some other color, holds cost to 
the minimum. Addition of a second color 
costs a little more, but adds greatly to 
attractiveness of appearance. Use of full 
natural color, while the most costly, results 
in a printed piece of maximum realism and 
appeal. 


NUMBER OF PAGES |; i; important to 


choose that number of pages which will 
enable you fully to tell your story, and at 
the same time efficiently fit the printer's 
equipment. The numbers at right meet this 
requirement. 


QUANTITY A large part of the cost of 
any printed material represents “getting 
started" costs. Whenever possible, there- 
fore, it is desirable to order the largest 
sensible quantity—say a two or three year 
supply. A brochure which costs about 50¢ 
each in 1,000 quantity may cost only 30¢ 
each in 5,000 quantity, or only about 20¢ 
each in 10,000 quantity. (Material which 
changes from year to year can be printed 
in smaller quantities and "tipped in" as 


needed.) 


COST i+ is important to budget realistic- 
ally for your printed materials, recognizing 
that the first (and often lasting) impression 
you make will come from the quality of 
your literature. A hundred dollar saving on 
quality of design and printing might easily 
cost thousands of dollars in lost patronage 
and support. A wise rule is never to sen 

out any printed material which you do not 
feel truly represents you at your best. 
Galloway design service assures you a bro- 
chure which reflects your facilities at their 
best . . . and often saves you money, too. 


CAMPING MAGAZINE 


GALLOWAY DESIGN SERVICE ASSURES YOU A 
BROCHURE WHICH TELLS YOUR STORY AT ITS 
BEST ... AND SAVES YOU MONEY TOO 


TO: GALLOWAY PUBLISHING CO., 1114 South Ave., Plainfield, N. J. 


| am planning to have new literature designed. Without obligation to 
me, please let me have your suggestions as to how | can get the best 
result, while staying within my budget. | have indicated below my 
desires regarding size, pages, color, etc. 


PAGE SZE O° 2 FT] Se KO MS ete oO See a 

COVER ~_'"Self"’ cover [J Heavy cover [_] 

INK One color [1] Twocolors [-] Full natural color [7] 

NUMBER 

OF PAGES Eight (| Sixteen [] Twenty-four [] 
Thirty-two Nee ne. eo ae 

QUANTITY 1,000 to 2,000 [] 3,000 to 5,000 [|] 7,000 to 10,000 [[] 

COST 

BUDGET  $500[] $1,000[] $2,500[] Other $......... 


Please enclose a copy of your present brochure or catalog with this 
coupon for our study. Note below any changes or improvements you 
definitely want in your new literature, and any other remarks you think 
will help us in advising you. 


Your name . Se 0 RN isn oct emit 


Mailing address _. 








' | } } ° 
Vn KEEP FISH 


NEW AQUATHOL FOR FAST, SAFE 
CONTROL OF UNDERWATER WEEDS 


In just a few days Aquathol can clear 
ponds and lakes of troublesome under- 
water weeds . . . without harm to fish 
or other water life... and leave water 
safe for domestic and recreation uses. 
Developed exclusively by Pennsalt, 
Aquathol is easy to apply — effective. 


Ask your farm chemical distributor 
or write Pennsalt Chemicals Corp., 
Aurora, Illinois; Montgomery, Ala- 
bama; Bryan, Texas, or 3239 Mayfair 
Boulevard, Fresno, California. 


a product of Pennsalt research .. . 
* 








*A trade-mark of Pennsalt Chemicals Corp. 
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Send today, on camp 
stationery, for big, colorful 


FREE CATALOG No. E 


OCEAN POOL SUPPLY CO. 


155 W. 23rd St., New York 11, N. Y. 
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Good Equipment 
Leads to Good Outdoor Cooking 


Part Il - Equipment 
By Rod MacRae 


F YOU HAVE cooked a dozen 
meals over an open fire, you will 
agree that equipment is a key factor 
to success, once the riddle of menus 
has been solved. The secret of good 
equipment is not in expensive items 
but in wisely chosen ones. 

Most camps continually reevaluate 
their program, but it is easy to fall 
into the rut of depending upon tradi- 
tional equipment. The needs that de- 
termine what equipment to buy, of 
course, stem from a program that 
helps campers to develop skills. Pro- 
grams are constantly changing and 
sO equipment needs are going to 
change also. 

Once the right equipment has been 
chosen the major problem is how 
this equipment can best be cared for. 
All camps report some equipment 
fatality during the season. How can 
we help campers learn to take care 
of equipment? 

Let’s take an example. At one 
camp where I worked, the equipment 
used by trail groups was cleaned and 
scoured at a large central wash-table. 
It was an arduous task for all in- 
volved. Counselors stood over camp- 
ers demanding that they “work.” The 
“work” consisted of scrubbing pots 
and griddles until they shone—and 
no longer had a suitable cooking sur- 
face. What we didn’t realize, because 
we were tradition-bound, was that all 
this scrubbing was actually harmful 
to the utensils. Griddles were scoured 
so that pancakes stuck tightly to the 
surface. Holes were actually worn 
into the lighter-gauge kettles. But, 
above all, campers were learning to 


hate taking care of equipment. 

Somehow pride and _ enjoyment 
needed to be built into this situation. 
For example, if a child owns a foot- 
ball or football gear, and he has had 
an opportunity to use these things, he 
will probably take very good care of 
his equipment. Here is the clue to 
how we might start helping our camp- 
ers. That football gear is used. Do 
campers use our pots and pans? If the 
answer is “no,” then it’s time to let 
campers learn not only how to cook 
but how to wash their dishes. A 
camper who has fried a good batch 
of eggs or pancakes is going to keep 
that griddle clean so that he can look 
forward to more successful cooking. 
This takes patience on the part of 
the counselor—a great deal of pa- 
tience because our tendency is to do 
the cooking for the campers and not 
share the experience with them. This 
means sharing the cooking with the 
campers, and sharing the clean-up 
and storage as well as the packing 
and planning for the trip. 

A camp that does a great deal of 
tripping needs light-weight pots that 
fit into small spaces. This equipment 
certainly needs more care since it 
undergoes the strain of being carried 
about. I have experimented with let- 
ting each counselor keep certain 
equipment for the season. This proved 
far more successful than issuing the 
kettles for each trip from a central 
trip room. 

A good camp cook can prepare a 
meal with even the most primitive of 
pans. For example, a #10 can may 
be turned into an excellent pitcher or 
cooking pot. A spout may be bent for 
pouring, and a wire bail or a wooden 
handle attached, J have seen sheet- 
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metal used as a griddle that would 
hold 50 flapjacks. A frying pan will 
boil as well as fry. The basic point 
is this: it does not always require 
new equipment to cook successfully, 
but it does require adapting equip- 
ment to the needs of your program. 

Another problem we face is how 
food and kettles can be packed and 
carried successfully. For years I car- 
ried food around in a knapsack and 
had it jostled and tossed each time 
the pack was moved. One day I de- 
cided to build a box. Surprisingly, 
with a little care and modification, 
this box has lasted nearly five sea- 
sons of hard use. The box is large 
enough to hold all the food and 
equipment for five persons, five days. 
A hinged opening in the box pro- 
vides a kitchen table. Food is not 
tossed about but can be neatly 
stacked. 

Another question is how much of 
the food packing and planning camp- 
ers should share in. I once worked in 
a situation where we did all our 
packing and menu planning late on 
the night before a trip. Our campers 
learned nothing of menus, food pack- 
ing, or nutrition. When it came time 
on the trip to pack the food and 
move on I was the only one who 
could do the job. We asked ourselves 
what our goal was. Were we trying 
to give campers the skills needed to 
go camping on their own? We cer- 
tainly did not accomplish that goal 
under this system. Somehow we need- 
ed to involve the campers in_ that 
phase of the program. 


Packing Food 


Here’s what we did. The day be- 
fore a trip was set aside for packing 
and planning. When a group had 
planned its menus, campers § and 
counselors went to the trip room and 
actually did the packing. They soon 
discovered that ingenuity was a basic 
skill of camping. It became their 
problem how to keep the jam out of 
the bread, how to keep the cheese 
fresh, and what to do with butter. 
Many times camper ingenuity topped 
the leader’s. For example, we had the 
problem of keeping vegetables such 
as carrots fresh for five days in hot 
weather. One camper suggested that 
they be put in plastic bags and floated 
in the water can. As long as the bags 
did not leak, it was an excellent idea 
and did keep the vegetables fresh. 
But most important, the campers re- 
acted well to being treated as if they 
might have some good ideas. We 
recognized and used what maturity 
they possessed. The general attitude 
toward responsibility improved stead- 


ily with the amount of planning and 
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NEW INTEREST IN INDIAN LORE 





1961 BRINGS 








LONG AWAITED. Now inexpensive, sturdy paper crafts to spark 
the Indian Lore Program. Permits full participation during one week 
periods. 


EASY PREPARATION. Designed from experience for a minimum of 
supervision, each craft offers 15-30 minutes of fascinating con- 
struction time. Holds his attention until it is completed. 


LOW COST. Gives each camper a variety of crafts to use in campfire 
programs and to take home as souvenirs. Authentic designs. 


Write for prices and new programming ideas. Enclose $1.00 for 4 
sample items ppd. 


Winnebago Crafts 


Box 365, Elmhurst, llinois 

















SAILING BOATS 


Tested & Proven Ideal for Camps 


GRAMPIAN MARINE LTD. 


P.O. Box 413 Oakville 
Ontario, Canada 
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SOLVES YOUR CAMP’S GARBAGE PROBLEMS ! 


THE Ahn a a ily DGC AER A Tid ila, es 
consumes up to 25 busheis per day 
of garbage and other refuse. 




















Says Mr. Gerald Barber, Executive Director 

of Boy Scout Council and of Camp Chique;<— > 

tan, Lancaster Boy Scout Camp, “Our camp)! 

serves 200 boys at a time. The Thermogra4: + 

tor is more than adequate for disposing of 
i 





every bit of combustible refuse. It <U\—) 
~.works like a charm .. . is safe and“... 
easy to operate . . . economical, 9" : 
too. Best of all, it leaves ~~... 4" 
only a thimble of ash from £—": ° cop 
a bushel of refuse.” 


BURNS 
The “business end” ANYTH I i G 
of the Thermogrator COMBUSTIBLE! 


in which refuse WET GARBAGE 

is easilydumped. (PE Br RUBBER @ LEATHER 
NR aS ae woop 

PLASTICS @ BONES 
WAXED CARTONS 


PAPER 


For complete information, write: 


Re REO RE RES 


APES 537 West Roseville Road 


Lancaster, Pa. 

















It Isn’t Too Late — 


to get your 1961 camper insurance. 


And 


Obviously, the best place to buy is from 


the PIONEERS in camping insurance. 


Vermont Accipent Insurance Company 


THE SIGN OF GOOD SERVICE 
ad 


e MEDICAL ® TUITION 
REIMBURSEMENT REFUND 
® EPIDEMIC 


® ACCIDENTAL DEATH 


® DREAD DISEASES ® DISMEMBERMENT 





RUTLAND. VF. 


Member American Camping Association 


Ruttanp ¢ VERMONT 











doing taken on by the campers. 

Finally, we come to the matter of 
fires. Perhaps no item is so essen- 
tially a part of camping as the fire. 
If campers are going to learn how to 
live in the outdoors then skill in 
building fires is essential. 

Recently I was touring through 
several state parks. Each time I built 
my fire and cooked my dinner over 
it I had an amazed group of children 
standing by. They watched, fascinat- 
ed, as I cooked, and then we spent 
the evening singing around the fire’s 
magic. It was the first such experi- 
ence for many of those camping 
neighbors. The tragic part of this is 
that the children were being deprived 
of even learning how to build a fire. 

Here, again, we find in fire-build- 
ing it is wiser to let campers learn 
by doing. And, again, it will take 
patience on the part of the counselor. 

The fires campers build can also 
tie into a nature program. For ex- 
ample, a camper may be able to dis- 
tinguish between white pine and jack- 
pine because of a _ successful fire- 
building experience with the latter 
and not with the former. Perhaps na- 
ture counselors and trip counselors 
could get together and devise a key 
that will help both campers and staff 
learn the woods in the vicinity. Such 
a formula follows: 


Tinder Woods 
(for kindling fires) 

Squaw wood from spruce, balsam, 
jackpine, scotchpine 

Squaw wood from ground 

Shavings from: pine, fir, chestnut, 
oak 

(Squaw wood refers to all small wood 
that can be gathered from the 
branches of downed trees or pick- 
ed off the ground.) 


Woods for a Bright Flame 
(for baking and quick boiling) 
Pines, firs 
Sumac 
Squaw wood 
Aspen 
Basswood 
Hardwoods that are very dry, such 
as some fruit trees. 


Woods for Hot Coals 
(for kettles and griddles) 

American chestnut 

Oak (tall, straight oaks such as white 
and black are better than the scrub- 
type oaks.) 

Locust 

Hickory (if you can spare it!) 

Ash 

Maple 

(Many hardwoods such as elm, wal- 
nut, ironwood, etc., may prove too 
hard and gnarled to burn well.) 
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Camp Menu with Quantity Recipes 





By Marie E. Knickrehm and Dorothy M. Proud 
Cornell University, Ithaca, N. Y. 
| PERFECTION SALAD 


YIELD: 50 servings SERVING SIZE: 2% inch 
square by 1-inch thick 


5 oz. (1 c.) gelatin, 
granulated 

2 c. cold water 

3 qt. boiling water 


2 c. vinegar 

2 qt. cabbage, shredded 
1% qt. celery, diced 

1 c. pimientos, cut in 


AMALI PIE contains ground meat so why not plan 
to serve it the day your meat is delivered? As you 
probably know, ground meat soon loses its fresh flavor, 


and it spoils quickly. If you can’t use ground meat within 2 tbsp. salt strips 
48 hours, freeze it promptly. Thaw ground meat just be- 4 c. sugar 1 c. green peppers, 
1 c. lemon juice chopped 


fore you are ready to cook it. 


1. Soak gelatin in cold water; add boiling water, salt 
and sugar, and stir mixture until all are dissolved. 
Cool. Add lemon juice and vinegar; chill. 

2. When gelatin mixture begins to set, add vege- 
tables; chill. 


Recipe from Wood, Marion A., and Harris, Katharine 
W., “Quantity Recipes.” 


MENU 


Tamali Pie 








Perfection Salad with Mayonnaise 





| Cottage Pudding with Frozen Strawberry Sauce 


French Bread - Butter COTTAGE PUDDING 


YIELD: 5O servings SERVING SIZE: 1 piece 





Milk (3 x 2% inches) 
1 Ib. (2% c.) vegetable 2 Ib. 2 oz. (8% c.) cake 
shortening flour 
2 Ib. 2 oz. (4% c.) sugar 1% oz. (3% tbsp.) 
10 eggs baking powder 
1 tbsp. vanilla 1% tsp. salt 
3% c. milk 
1. Cream shortening. 
2. Add sugar gradually and cream together until 
well blended. 
3. Add eggs and beat mixture thoroughly. 
TAMALI PIE 4. Add flavoring. 
5. Sift flour, salt and baking powder and add to 


YIELD: 50 servings 
1% Ib. (4% c.) cornmeal 


SERVING SIZE: % cup 


2 cloves garlic, minced 


mixture alternately with milk, beginning and 
ending with flour. Beat until batter is smooth. 


3 oz. (6 tbsp.) salt 
2% gal. water, boiling 
10 ibs. ground meat 


very fine 
1 No. 10 can tomatoes 
3 oz. (6 tbsp.) salt 


6. Divide batter into greased and floured baking 
pans. Bake at 350°F. for 30 to 45 minutes until 
done. Cakes are done if they spring back when 
touched lightly in the center. 


2 tbsp. chili powder 
% tsp. tabasco sauce 


10 oz. (2 c.) onions, 
minced 












FROZEN STRAWBERRY SAUCE 
YIELD: 3 quarts SERVING SIZE: % cup 


1. Stir cornmeal into briskly boiling salted water 
and cook until thick or until raw starch flavor 
disappears. 


2. Divide half of this mixture into greased baking 514 lb. frozen straw- % c. sugar 
pans and spread evenly. Spread the other half berries 1% tbsp. butter or 
of mixture into large baking sheets which have 3 c. water margarine 


been covered with brown paper. This will be used 
for the top crust. 

3. Brown ground beef, onion and garlic. 

4. Add tomatoes, salt, chili powder and tobasco 
sauce. Skim off excess fat. 

5. Pour mixture into long pans and cover with top 

6 


3 tbsp. cornstarch per 
qt. of liquid 


1. Thaw frozen strawberries over night. Strain fruit, 
measure juice, add water, and heat. 

2. Figure amount of cornstarch needed. Mix it with 
sugar. Add this to hot fruit juice and cook until 


1/3 c. lemon juice 


crust. , i thickened 
. on gy $50°F. for 30-40 minutes or until top is 3. Add butter and lemon juice and cool. Add strain- 
ed fruit. 


Recipe from Wood, Marion A. and Harris, Katharine 


Recipe from College of Home Economics Cafeteria, 
W., “Quantity Recipes.” 


Cornell University. 
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It’s Wonderful... 


It’s Marvelous 
WHAT IT WILL DO 
FOR YOU... 


7 $325.00 


Model VC 

Complete — 
saladmaker, 
Cutting disk, 
shredder disk 





vegetable cutter 


AND 


cheese shredder 
A “Jack-of-all-T rades’’! 


Cuts ... Slices .. . All Vegetables! « Onions 
for Onion Rings « Cabbage for Cole Slaw « 
Lettuce, Cucumbers, Tomatoes for Good- 
Looking Salads « Peppers, Carrots, Beets for 
General Servings and Soups « Shreds ... 
Cheeses for Pizza, other uses. 

Job after job, you'll like it more... be 
amazed at its tremendous versatility and 
easy operation. 


FABULOUS FEATURES 


@ Adjustable cutting disk cuts up to 
5” thick. 
@ Portable ... plugs in anywhere. 





@ Stainless steel construction. 





Prices from $255.00 to $325.00 


FOOD MACHINE STAND 


—_ 
io 


: 





ee 
ee: ° 
Modet £240 Model EIA . Model 400 
$60.00 $32.00 ° 41.50 
Galvanized * Galvanized + Galvanized 


_ In various sizes and heights Gal. and Stainless . . . 
mobilizes mixers, scales, meat choppers, slicing machines. 


See AES. | = 
Prices slightly higher in the West and Canada 
SEEINEW PRODUCTS 
N.R.A. SHOW BOOTHS No. 868 - 870 


UNIVERSAL * | 


DEPT. I, 87 FELLSWAY, SOMERVILLE, MASS. 
CANADIAN DISTRIBUTOR: e 
CROWN ELECTRICAL MFG., LTD., BRANTFORD, ONTARIO © | 
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HE OPENING of the long-term 

camp period should have begun 
at the close of last season. At that 
time inventories and maintenance 
lists were made. These form the 
foundation on which the camping and 
activities committee builds its objec- 
tives and program for the year ahead. 

Based upon closing equipment in- 
ventories and the maintenance check 
list and summary taken at the close 
of the last season, it will be possible 
to plan for budgetary allowances 
needed. 

A precamp inspection should be 
made four to six weeks before camp 
opens in order to allow time to cor- 
rect deficiencies. 

Be sure that all local and state 
regulations are satisfied. If in doubt 
seek expert guidance. Also check to 
see that camp complies with ACA 
standards. 

Each camp should develop its own 
check list, using the following sug- 
gestions as a guide. Check items 
needing attention and develop a plan 
of action to correct the condition. 
Some items listed must obviously be 
completed after staff arrives. These 
should be checked several days before 
campers check in. 


Kitchen 


——Screening OK 
——=Ventilation OK 


Maintenance 


For Pre-Cam 


Condition of floors 
Condition of tables 
—___—Condition of benches 

Floor clean 

Tables clean 

Benches clean 

Meat blocks clean 
—____Windows clean 

Walls clean 

Serving counter clean 
Ceiling clean 
____Adequately lighted 
—__Condition of machinery 
Condition of manual tools 
—___—Condition of stoves 
____Condition of pots and pans 
___—Fire protection ufhder stove 
Fire protection behind stove 
Fire extinguisher OK and easily 
reached 






































Dishwashing 


Overflow on hot-water sink 
____Thermometer on hand 
___—Temperature chart 

Separate supply hot water 
Grease trap adequate 

Tanks insulated 

Valves in working order 

Dish storage clean and flyproof 
__— Cutlery storage clean and fly- 
proof 

Grease trap clean 

Relief valves on hot water boiler 
———Ultimate disposal OK 
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Refrigeration 


—._—Thermometer on hand 

Temperature chart 

Refrigerator clean 

Insulation OK 

Circulation OK 

Refrigerator adequate 

——If walk in, is safety handle on 
inside? 

— No odor 

















Garbage 


——Disposal (hauled away or 
burned ) 

Containers adequate for demand 
Containers clean 

Containers covered 

——Storage platform 

Platform clean 

Ground clean 

Disposal of cans OK 

Disposal of paper OK 























Food Storage 


Condition of storeroom 
——Storeroom clean 

— —Storeroom orderly 

—— Shelves clean 

Free from rodents 
——Free from roaches, etc, 
Proper storage (no 
overloading, etc. 
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SPECIFY. 


Monogram Sierra 


Sanitation Equipment 


In State and c 


ounty P 
less y Parks, Mon 
— Steel toilet assemblies en Sierra stain. 


rv ; 

ion pal - in — 
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re uneconomical. Mon ot COnven- 
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units ar j © .  - I, . 
moisture be minimizing odor scone Sierra 
approve i Or aetsation. U.S. Government Ae and 
eres gram Sj ; enci 
easily installed a Shs no 
tional Sites. 


MODE, 
2197 
Or 
2325 
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Industries, Inc. 
8557 Higuera Street, Culver City, Calif., UP O-6531 











FIRM... 


FAST DRYING | SIMCOTE | 





The Perfect COURT SURFACING ... 


No Dust NoGlare_ Resilient Economical Easily Applied 


Write for 14 REASONS WHY! 
For...Tennis Badminton Handball Volley Ball Basket Ball 


GRANVILLE 
NEW YORK 


SIM-COTE PRODUCTS COMPANY 
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WEBB TENTS 
ARE A 
LASTING 

INVESTMENT 





The New WEBB Indian Tipi is copied from 
a real Sioux Indian pattern and is con- 
sidered the most authentic commercially 
made tipi on the market. Made in 4 
sizes 12° to 20’ diameter. 


LATEST DESIGN 
CABIN TENTS 


A real Walk-in tent with 100% head 
room. Large screened windows and Zip- 
pered door on both canvas and screen. 


WALL TENTS 


Extra high side walls, heavily rein- 
forced seams, laced corners and over- 
lapping door flaps. 


UMBRELLA TENTS 


Large interior with two windows and 
zipper closing on both canvas and 
screen doors. 


HIKE TENTS 


Simple to erect—easy to pack for 
hikers who like to travel light. 





All WEBB tents are made with the finest ma- 
terial and workmanship to insure long satisfac- 
tory service. Latest material developments in- 
clude Aluminum Coated Tent Flies to refiect 
summer heat and a new light weight HYPALON* 
synthetic rubber coated Nylon for indefinite 
mildew resistance. 


for descriptive folder write to 
Dept. WBG 









MANUFACTURING CO. 
2945 N. 4th St. Phila. 33, Pa. 
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Checklist continued 


Ventilation OK 
Condition of floor 
Condition of tables. 
Condition of benches 
Tables clean 

Benches clean 
—____Windows clean 

Walls clean 

Ceiling clean 


























Latrines 


— Separate for kitchen 

One seat per 10 campers 
—__—Seats 14” or lower 

—__— Seat covers OK 
———Flyproof vaults 

Clean 

Walls open at top 

Walls open at bottom 
———Lighted at night 

Paths lighted 

Wash water 

— 

Paper towels 

——TIf flush, is final 

disposal satisfactory? 
Vents screened, if pit type 


























Water Supply 


Bacteriological exam, 

before camp 

Schedule of subsequent exam 
at least two weeks later 
—_—Chlorine test kit OK 

Records of chlorine test 
——Chlorination system OK 
———Adequacy of supply (30 gal. per 
camper; 50 with flush toilets) 
Protection of well OK 
Protection of spring OK 
Protection of storage 

in camp OK 

Facilities for hand washing 
Facilities for hot showers 
Disposal of waste water OK 
Drinking fountains (approved 
bubblers ) 

Paper cups 

Engines in good order 
Pumps in good order 
—_——Fire extinguisher at pump house 









































Health Lodge 


Logbook and record forms 
—__—Leg traction splints 
———Snake bite kit 

Enema bag 

Hot water bottle 

Ice bag 

Bed pan 

Facilities for transporting 
bed cases 

———Litter 




















Clinical thermometer 
Building clean 

__— Supplies adequate 
——Running hot water 
Soap and towels 
Toilet facilities 
—_—Separate washroom 
———Beds made up 














Equipment Storage 


__— Equipment stored with care 
Building clean 

Tools in good condition 
———Storage of paints OK 
Flammables clearly marked 
Gasoline and kerosene 
stored and locked 
—_—Equipment check systems OK 














Sleeping Quarters 


In good repair 

Floors safe 

Steps safe 

—__—40 sq. ft. of space per person 
Beds placed so sleepers’ 
heads are 6 feet apart 
Quarters clean 

Tents in good repair and 
properly pitched 

Dry in wet weather 























Water Front 


———Chlorine and pH test kit OK 
Area properly marked 
——_—Three swimming areas 

—_— Swimming beach completely 
enclosed 

One point of entrance and exit 
Soundly constructed tower 
Clear view from tower 
Tower properly located 
Proper buddy board 

Buddy board properly located 
Records of chlorine and pH 
tests OK 

Grappling irons 

Poles available 

—_—Life rings 

Blankets 

First aid kit 

———Lifeboats for guard duty 
———Condition of lifeboats 
Condition of piers 
Condition of floats 












































Boats and Canoes 





Rowboats in good repair 
—____If metal boats, tanks OK 
Oars in good repair 
Oarlocks which permit 
feathering 

Canoes in good repair 
Paddles in good repair 
Motorboats in good repair 
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____ Fire extinguishers in motorboats 
____ Sailboats in good repair 


Firearms 


__—-Permit secured 
__—Direction of fire northerly 
Backstops satisfactory 
__—Targets properly placed 
Range properly cleared 
___—Range properly fenced 
__—Firing line level 
Range properly posted 
__—"“‘Ready” line 15-20 ft. rear 
of firing line 
__Rifles meet requirements 
—_—Lockers, with locks, for rifles 
and ammunition 











Fire-Fighting Equipment 


———Readiness for use 
__—Located properly 
——Sufficient for camp 


Roads and Trails 


—Roads graded 

Drainage OK 
——Culverts OK 

——Signs up 

Possible windfalls cleared 
along roads and trails 
Parking area graded for 
proper drainage 











Cars and Trucks 


——Properly licensed 
———Insurance adequate 
——Meet state safety inspection 
Brakes, lights, steering OK 
——Painted 

Direction signals 
——wWinshield wipers 








Miscellaneous 


——Foundations of buildings OK 

——Floors safe under cooking 
ranges 

——Chimneys structurally safe 

——No danger from falling limbs, 

trees 

Electrical outlets 

——Wiring meets code specifications 





Unit Camp Sites 


Unit shelter or lodges OK 
Flagpole OK 

Unit latrine OK 

Unit garbage disposal 
—Wash rack OK 

Campfire area OK 
——Drinking water available 
General camp site OK 
Any hazards (list) 























—Adapted from Camp Management, 
Boy Scouts of America Manual. 
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come back to camp... 


due to your good management, happy 
campers and satisfied parents... 





back to camp 


under Educators NEW Premium Refund 
Qualification Formula — a money-saving 
New Idea! 


Learn more about Premium Refunds and 
these other benefits of 


Sam CAMPERS MEDICAL 
EXPENSE PLANS 


= Flexible day and resident plans 





= Staff members may be included 


= Travel coverage ™ Lowcost 


= Emergency dental care # Tuition refund 


Write: E. A. Kenney, Exec. Dir. 
Special Risks Dept. 
14 S. Wycombe Ave., Lansdowne, Pa. 


MEMBER ACA 
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Educators MUTUAL LIFE INSURANCE CO. 


LANCASTER, PA. 





, ENTERTAININGLY EDUCATIONAL! 


LIVEN UP THE EVENING WITH THIS NEW METHOD OF 
RECOGNIZING STARS AND CONSTELLATIONS. FITS IN 
WITH OUR NATIONAL INTEREST IN THE SPACE AGE. 


Phosphorescent stars, printed on _ clear 
plastic, glow in the dark and act as a 
sort of template to “‘‘SEE THRU” at the 
sky. Identifies the stars and constellations 
by direct comparison. “‘Like looking through 







Special book-binding allows each map to 
be seen through separately. 12 maps cover 
entire sky. Includes all naked eye stars. 
Index map makes map selection simple for 
time and date. Book consists of 12 maps 


a mirror at labelled stars’’. math py map — instruction sheet — plastic 
SEE THRU" STAR MAPS Complete Set $5.50 Postpaid. 
a BRODER MAPS 


4 
1368 McAllister St., C.M., San Francisco 15, Calif. - 
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eliminate 
lily pads 
wetcr weeds 
algae 

water Scum 
insect larvae 


LGAECIDE 


(AQUATIC WEED KILLER) 























with ey, 


Just spray it over the water surface and both sub- 
merged and emergent weeds and scum will be destroyed 
within 48 hours. One treatment will give you cleaner lakes, 
ponds, and streams for as long as 10 years. See how 
Parko Algaecide can help you. 


WRITE FOR BROCHURE TODAY 


PARKE-HILL CHEMICAL CORP. 





29C BERTEL AVENUE 
MOUNT VERNON, NEW YORK 
MOunt Vernon 8-7220-1-2 














THE RUGGED 


ROOF VP MOWER 


Nearest thing to 
power-steering ina 


heavy-duty mower 


New Swivel Glide Unit 
cuts weeds and lawns 
clean and close with 
**power-steering’’ 
ease over the 








"« 











Treat Your Campers 
To a Trip 
In the Mountains 


Travel light using APPALA- 
CHIAN MT. CLUB HUTS 
on Mt. Washington, the Presi- 
dential and Franconia ranges. 


mana en ase @ an and 























Hut Season mid June to mid September — ia. ae roughest terrain. | 
Over 60 boys and girls camps use our l y 
facilities every summer. Special discounts | PLUS: variate pric sLape AcTioNn 
to camps. | | © Olt BATH GEAR DRIVE | 
Write for folder. George Hamilton, Mar. | § © 26” WHEELS for greoter — 

. | U . eAVY GAUGE STEEL CHASSIS 

Pinkham Notch Camp | | | % Ghoice or encins ; 

(Open Year ’round) | 4 4-7 horsepower Y | 
Gorham, N. H. Write for FREE | 
Telephone HOmestead 6-3994 “| en ng 7 a. 2. | 
ROOF MFG. CO., Pontiac 20, Ill. — | 
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ACA NEWS OF THE MONT 


How ACA Works with 


National Groups 


By Hugh W. Ransom 
ACA Executive Director 


This final report from your ACA 
Executive Director before the sum- 
mer camping season begins will be in 
two parts — Regional Conventions 
and National Organization Relation- 
ships. 

Regional Conventions 

Beginning February | and conclud- 
ing April 8, the seven Regional Con- 
ventions reflected excellent planning 
and leadership. Most of the conven- 
tions experienced increased attend- 
ance; all provided inspiring programs. 

Much progress was observed this 
year toward the objective of Regional 
Conventions being National Conven- 
tions on a Regional basis. Each of the 
seven conventions displayed the quali- 
fications of a stimulating ACA Na- 
tional Convention. 

As usual, ACA National represen- 
tation was provided; Stanley Michaels 
and Fred Rogers took turns represent- 
ing the ACA Board of Directors, and 
your ACA Executive Director repre- 
sented the National Staff. 

Added national programs this year 
at Regional Conventions were the 
Campcraft Instructor Workshops con- 
ducted by Regional leadership coor- 
dinators and Workshops on “The 
Unique Contributions of Organized 
Camping in the Sixties.” For the third 
time, Standards Instructor Visitor 
Training Courses were conducted. 

To be commended for their able 
leadership as Chairmen of Convention 
Steering Committees are the follow- 
ing persons and their Sections: 

Region I, Vern Harper (YMCA), 
New England Section. 

Region II, Paul Frisbie (YMCA), 
Eastern Pennsylvania Section. 

Region III, Douglas Salisbury and 
Arthur Lusty, Jr. (both Private Camp- 
ing,) Michigan Section. 

Region IV, Louise Davis (Chil- 
dren’s Museum), Tennessee Valley 
Section. 

Region V, M. Genevieve Clayton 
(Camp Fire Girls), Iowa Section. 

Region VI, Ellen Easley (Private 
Camping), Texas Section. 

Region VII, Francis LaPoint 
(Methodist Church Camping), South- 
ern California Section. 
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National Organization Relationships 
During recent years, ACA has de- 
veloped cordial and cooperative rela- 
tionships with many national organi- 
zations. A good example is the Family 
Camping Consultation held May 3-5 
at Camp Letts, near Washington, 
D. C. This consultation, sponsored by 
ACA, brought together national orga- 
nizations interested in or active in 
Family Camping to study standards 
and regulations for facilities, locations 
and arrangements on the camp site. 

Just prior to the above consultation, 
ACA participated in a meeting of the 
Federation of National Professional 
Organizations for Recreation, held at 
the headquarters of the American In- 
stitute of Park Executives, in Wheel- 
ing, W. Va. (Last year the meeting 
was held at the ACA Headquarters. ) 
Other members of the Federation are: 
AAHPER, ARS, NASW, NIRA, As- 
sociation of College Unions, Society 
of State Directors of, H.P.E.R., Con- 
sultants to the Federation are the Na- 
tional Recreation Association and the 
Athletic Institute. 

One of the recent accomplishments 
of the Federation (whose president for 
the second two-year term is Dr. Nor- 
man Miller, ACA’s Lay Representa- 
tive) was the development of a State- 
ment on Principles on Land for Parks, 
Recreation and Camping. Federation 
representatives approved the _ State- 
ment and are now in the process of 
submitting it to their boards of direc- 
tors for endorsement. 


ACA is represented on the National 
Social Welfare Assembly Camping 
Committee by John Dreasen (Chil- 
dren’s Aid Society); the Council of 
National Organizations by Fred Carl 
(YMCA, Washington, D. C.); the 
Conference for National Cooperation 
in Aquatics by Clifford Pulis (Private 
Camping); the President’s People-to- 
People Program by Mrs. Madeline 
Murphy (Girl Scouts of the U.S.A.); 
and the Recreation World’s Fair by 
Dr. Charles Weckwerth (Springfield 
College). 

In addition, ACA participates an- 
nually in the National Conference on 
Citizenship, in the. biennial Conference 
on Elementary Education, and was 
represented at the White House Con- 
ference on Children and Youth by five 
delegates and the White House Con- 
ference on Aging by Jack Kamaiko 
and Emily Welch (a former President 
of ACA). 

There are many other occasions 
when ACA officials and staff are in- 
vited to participate or provide repre- 
sentation. 

ACA is strong and is becoming 
Stronger because so many able and 
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Another REHCO “s~sggm 


OrE47" TOILET STOOL 


--- FOR THE PIT-TYPE TOILET 










1 STAINLESS STEEL BODY ASSEMBLY 


The body of this stool is made of Stainless Steel in order to meet the 
high standards of government and private agencies. 


WHITE SEAT AND COVER ASSEMBLY 


Made of formed metal, coated with a heavy White Plastic Coating that is 
acid and moisture resistant. The assembly is attached to the stool body 
with a strong and smooth operating hinge. Lift Tabs are located on either 
side of the cover and seat providing a more sanitary way of raising them. 


SANITARY 


The Forest Toilet Stool is designed to meet the necessary sanitary re- 
quirements of the Health Department and U. S. Governmental Agencies. 
Easy-to-keep clean and discourages.misuse. Replaces the old-fashioned 
bench models that do not offer the sanitary advantages provided in this 
modern FOREST TOILET STOOL. 


DURABLE 


Strong and corrosive-resistant materials have been used in the manu- 
facturing of this FOREST TOILET STOOL assuring many years of durable 
service. 


INTERCHANGEABLE natn ot 


The Stool or Seat and Cover Assemblies are interchangeable with similar 3 
products and can be purchased separately. fh uy 
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Save 50% on Camp 


Movie Projection 


Purchase one of our 16mm sound 
projectors and return at the end 
of summer for full 50% refund. 


Abbe Films & Equipment Co. 


417 W. 44th St., New York 
PL 7-2588 
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P7001 BARGAINS FOR CAMPS | 





LIST 
$ 9.60 
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HEAVY-DUTY UNUSED FOLDING 


=) cane BE DiS 


i $6.95 ea. 


DOUBLE DECKERS 
! (2 Bunks & Adaptor Set) 


6 or more $12.95 ea. 
less than 6 $14.50 ea. 


, = = Pa 
SSS |_| in lots of 
= = = . — . Jin or more. 
== - =} <a 


MATTRESSES FOR ABOVE 

wi 2 SRR ieee eee eee $ 8.20 ea. 
5” Roll Edge, Layer Felt top and bottom .............. $10.00 ea. 
Matfress Covers, Goodyear Vinylfilm, contour fit .... $18.60Doz. 


JUST A FEW OF OUR 1961 CAMP SPECIALS: 


OUR PRICES 
Heavy 8 Oz. Melmac Stack Mugs ........ $ 4.20 Doz. 
Large Melmac Vegetable Dishes ............ 8.40 Doz. 
Heavy Melmac Tumblers .......................... 3.00 Doz. 
11%" Oval Melmac Platters .................... 5.40 Doz. 
13Y%2" Oval Melmac Platters .................... 8.40 Doz. 
6° Melmac Bread Plates .......................... 1.80 Doz. 
7V¥2" Melmac Salad Plates ........................ 3.60 Doz. 
10” Melmac Dinner Plates ........................ 3.60 Doz. 
Steel Teaspoons .......................... 75 Doz. 
Children’s Forks ........................ .90 Doz. 
1-Piece Knives ..............0.00c0000. 2.75 Doz. 
ak” ASRS eee en 5.40 Doz. 
6 Oz. Tureen Ladles ................ 1.25 ea. 
i Se | ERs 18.95 ea. 
Heavy Aluminum Sauce Pan Set ............ 14.75 set 
Aluminum Folding Web Chairs ................ 4.95 ea. 
Stainless Steel Utility Cart 00.00.0000... 25.50 ea. 
S.S. Refrigerator, 40 cu. ft. 000... 565.00 ea. 
Bake Ovens, 4 Deck, safety pilot ........ 295.00 ea. 
Gravity Feed Slicing Machine ................ 315.00 ea. 
Gravity Feed Slicers, used .............00...... 175.00 ea. 


a. OF OTHER CAMP SPECIALS, GOVERNMENT 


LUS AND OTHER BARGAINS AVAILABLE 
ONLY AT ADMIRAL EQUIPMENT. 


Write for Camp Catalog or visit our showroom. Free Parking 


ADMIRAL EQUIPMENT CO. 


100 FIFTH AVE., NEW YORK 11, N. Y. WaAtkins 4-4411 


SENATE SORTS 7 eR ARTES PRE 
GENUINE U. S. NAVY SURPLUS 





2’2 QUART PITCHERS 


Seamless, Boilable, 


$1.75 Comp. Value 





3 QUART MELMAG 
FOOTED TUREENS 


Spaghetti, Ice, etc. 





In Pink, Chartreuse 
Black, Burgundy or $ 420 





In Tangerine, Beige, $ 480 
Turquoise, Yellow, 














HERE’S MORE BEAUTY ... 
Designed for Safety First! 


bfandand Siae/ PRODUCTS MFG. CO. 


Factory: Dept. C, 2836 S. 16th Street, Milwaukee 15, Wisconsin 
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MORE VALUE 





qualified camping leaders from private 
camping, colleges and universities, so- 
cial agencies, religious organizations, 
and governmental departments are as- 
suming responsibilities throughout the 
United States. It would be utterly im- 
possible even to attempt to accom- 
plish what is being done without their 
dedicated professional and significant 
contributions. 

But there is a long pull ahead be- 
fore ACA has “status” and is the 
“Voice of Organized Camping.” Many 
more people and camps need to board 
the same train in order for organized 
camping to become a “profession” and 
to be respected by the public as an 
important need in American life. 


Leadership Training 


Courses Announced 

Again this year Camping Magazine 
lists courses offered for training camp 
counselors and leaders. Study the list 
below—you may find just the course 
to help your staff. 


University of Michigan Workshop 
Date: June 12-21 

Place: National Music Camp, Inter- 
lochen, Mich. 

Content: Counselor-in-Training Work- 
shop and Graduate Study. CIT pro- 
gram content, methods of presenting 
program, techniques for helping CIT’s, 
etc. 

Fee: Tuition for two hours’ credit, 
Michigan resident $35, out-of-state 
$95; room and board, from $46.50 to 
$69.40. 

Contact: Miss Marie Hartwig, Bar- 
bour Gymnasium, Ann Arbor, Mich. 


Trip and Campcraft Conference 
Date: June 15-22 

Place: Blazing Trail, Denmark, Me. 
Content: For men and women coun- 
selors who have sufficient background 
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of camping experience to enable them 
to learn in a week how to arouse in- 
terest of campers in real camping-out. 
Course follows the program outlined 
by the Junior Maine Guides and in- 
cludes ACA Campcraft Certification. 
Fee. $50—board, lodging, tuition 
Contact: Miss Eugenia Parker, Den- 
mark, Me. 


Mountain Leadership Workshop 
Date: June 15-19 

Place: Pinkham Notch Camp, Gor- 
ham, N. H. 

Content: Field training workshop for 
trip counselors and leaders, sponsored 
by Appalachian Mountain Club. In- 
struction especially aimed at conduct- 
ing groups on trails above treelines. 
Fee: $50, all inclusive 

Contact: Appalachian Mountain Club, 
5 Joy St., Boston, Mass. 


Camp Counseling- 

Outdoor Education 

Date: June 12-28 

Place: Stone Valley Recreation Area, 
University Park, Pa. 

Content: Direct aid in camp counsel- 
ing, woodcraft and ACA Campcrafter 
training. Includes firecraft, nature and 
conservation, outdoor cooking, gear 
and shelter construction, compass and 
orienteering, boating and waterfront 
programs. Undergraduate students 
may earn three credits. 

Fee: Tuition, Pennsylvania resident, 
$60; out-of-state, $120; room and 
board, $55. 

Contact: Fred M. Coombs, Recrea- 
tion Education Dept., -Pennsylvania 
State University, University Park, Pa. 


Gay Valley Nature Institute 

Date: June 5-11 

Place: Gay Valley Camp, Brevard, 
a a. 

Content: Emphasis on_ interpreting 
the out-of-doors and developing skills 
and techniques for guiding field trips, 
laying out nature trails, developing 
museums, selecting and using nature 





Try Magnus First 


We are a 
prime source for all 
handicraft materials 


MAGNUS CRAFT MATERIALS, INC 


108 Franklin St.,; New York 13, N. Y. 
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—THREE NEW BOOKS 


of value to campers and leaders 


Ready in June 

PHILOSOPHY OF OUTDOOR EDUCATION 

WitiiAM H. FReEBERG AND LorEN E. TAYLor 

Southern Illinois University 

This is the first book to be devoted entirely to the field of education outside the class- 
room. Democratic group living, conservative education, healthful outdoor living and 
leisure time education are stressed as concepts vitally important to the American way 
of life. The authors advocate setting goals, then reaching them effectively and efficiently, 
even though accepted educational practices may have to be changed. Price open 
Ready in July 

OUTDOOR LIVING 

R. O. Bae, Program Director 

Elmira Neighborhood House, Elmira, N. Y. 

This illustrated book progresses from the basic skills through the more difficult, ad- 
vanced camping skills of outdoor living and pioneer camping. A portion dealing with 
“survival camping” describes and tells how to use more than 100 varieties of wild 


foods. Of value te campers and instructors with all degrees of experience. About 175 
pages sewed paper cover price open 

Ready in June 

H. JEAN BERGER 

New York University 

This card file contains many program activities which may be conducted in the average 
camp. Special phases of camp programs—for evenings, rainy days, work, creative and 
inspirational activities—and other areas which enhance the instructional phase of the 
camping program are presented. Price open 


order from 
BURGESS omeany 


— 426 South Sixth Street © Minneapolis 15, Minn. 
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@ WONDERFUL FUN IN THE WATER ....OR AS A 
TRAMPLETTE ON SHORE 

RUGGED — STURDY CANVAS AND AUTO TUBE 

3 FT. WIDE, 1 FT. HIGH WHEN INFLATED 


GREAT FOR GROWNUPS — CRAZY FOR KIDS 










4 
6 
He 
ee 
lense 
en enane 5 in OR OO 
Ome s a RRND 
. a *, OD Pye? 
. On 2 ey HOOSS 
OF s . 5 Sa" als” OO 
* OO a aul Oo 
4 aS ey x rater ete 
hee ‘ fe oe SS 
> "ogg nm ay VW * “ 
ae 
“! 3 . CO OOOO ae 





PAT. PEND. 


E. ws 
AMERICAN TRANSISTOR TOY CORP. 
METUCHEN, N. J. 
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ma sugar and salt, tram- © 
polines might look alike - : 
. . « but there's a world @ 
of difference. American's __ 
rigid frame . . . Ameri- | 
can's triple bridged leg © 
sections . . . American's — 

s-p-a-c-e-d dual side and | 2 

“end rails . . . American's — _. 





poline . . . insist on American ! 


_ AMERICAN TRAMPOLINES With All Others 


. And You'll fied There’ $ ‘No Songariees | 


peat te reeerneress 






safer iet-black frame — these are some er the ‘ines ‘that add up to 
longer wear and more trampoling fun. Don't be talked into just any tram- 


More economical, ™ 
non - folding trampo- 
lines for general out- |; 
door use are also man- | 
ufactured by American. , 

Ideal for backyards, 
camps, playgrounds, etc. | 














American also offers => | 
the most advanced line 
-O- TRAMPS 
swimming | @ 
fun. Larger bed is level | | 
, to prevent slipping and |" 
to give more bounce. 


‘The | AMERICAN TRAMPOLINE COMPANY 
JEFFERSON 15, IOWA 
Write For Our FREE Catalog and Sensible Prices 


of DIVE 
wm for added 





























FLOATING 
KNIFE 


$1.40 Prepaid 


S. C. Residents add 3% Sales Tax 





e Stainless Steel blade 

e Fish scaler, knife, bottle opener 
e Beautiful wood handle 

e Sturdy Structure 


For free Camping Equipment catalogue 
write: 


Established 1908 
1314 Rosewood Dr. 
Columbia, S$. C. 






COLUMBIA TENT & AWNING CO. 


Handicraft 
IPEAS 


Looking for fresh new ideas to pep up your 
handicraft programs? Interested in keeping 
costs down? Then you can really use IDEAS 
UNLIMITED, the magazine designed to help 
instructors create interesting and useful items 
on a low, low budget. You'll get hundreds of 
ideas from a year’s subscription which covers 
10 issues. Illustrated below are some of the 
projects from IDEAS UNLIMITED. 





1 yrs. subscription 


SAMPLE COPY only 2 5 ¢ 














Write FRAN CAMPBELL 





IDEAS UNLIMITED | 
5 


5865 N. LINCOLN AVE., en 45, ILLINO! 
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materials and understanding local con- 
servation problems. 

Fee: $30, for all except bedding 
Contact: Miss Mary W. Gwynn, Brey- 
ard, N. C. 


Lake Dunmore Trip Leaders School 
Date: June 18-25 

Place: Lake Dunmore, Salisbury, Vt. 
Content: Techniques of tripping in 
forest environment, including ACA 
Campcrafter and Advanced Camp- 
crafter Certification. 

Fee: $50—all inclusive 

Contact: Abbott T. Fenn, Salisbury, 
Vt. 


Camp Letts Aquatic School 

Date: June 11-18 

Place: Camp Letts, Edgewater P.O., 
Md. 

Content: YMCA Aquatic School of 
the Central Atlantic Area, for certifi- 
cation in ARC and YMCA life sav- 
ing, YMCA leader examiner and small 
crafts. 

Contact: Camp Letts YMCA, 1736G 
St. NW, Washington 6, D. C. 


ARC Aquatic Schools 

Content: National Aquatic and Small 
Craft Schools operated by the Ameri- 
can Red Cross, designed to train in- 
structors in aquatics and water safety. 
Minimum age 18 years. 

Fee: From $50-$60 

Contact: Local Red Cross chapters or 
the following area officers: 

Eastern, 615 North St. Asaph St., 
Alexandria, Va. Southeastern, 1955 
Monroe Dr. NE, Atlanta 9, Ga. Mid- 
western, 4050 Lindell Blvd., St. Louis 
8, Mo. Pacific, 1550 Sutter St., San 
Francisco |. 


Canadian Camping Holds 


Annual Conference 

The Canadian Camping Association 
held its annual conference in the King 
Edward Hotel, Toronto, Ontario, 
March 24 and 25, 1961. Over 750 
registered for this meeting—the largest 
in the history of the Association. 
Among those present were camping 
people from Toronto, Montreal, Ot- 
tawa, Winnipeg, Edmonton, the Mati- 
times, and south of the border. 

A stimulating, exciting and exceed- 
ingly well organized program was pre- 
sented. A new departure in program- 
ming was the practical demonstration 
of canoeing standards and teaching 
methods at the University Settlement 
Olympic Pool. 


ACA Sets Prices 
for Monograph 


Prices for reprints of the “Camper 
Guidan¢ge" monograph, which appeal 
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ed in the March issue of Camping 
Magazine, have been established as 
follows: 

Single copies—75¢ 

4-24 copies—60¢ 

25-49 copies—-S0¢ 

50 or more—40¢ 

Reprint copies have a light card- 
board cover. Copies without cover 
are not available. Prices do not in- 
clude postage. ACA members who 
desire the 10% discount must attach 
a discount coupon to their order. 


News of Sections 


Region | 

New England Section has chosen 
Norman Williams, administrative as- 
sistant at the Farm and Wilderness 
Camps, Plymouth, Vt., as chairman 
of the New England Camping Asso- 
ciation Inter-racial Committee. 
Region Il 

Members of the New York Section 
were happy to learn, from Roberts D. 
Burr, president of the Section, that a 
bill which exempts camp counselors 
in all children’s camps from the Mini- 
mum Wage Law of 1960 has been 
passed in both houses of the New 
York State legislature. The bill also 
exempts students who hold non-coun- 
selor positions in non-profit camps. 

New board members for the New 
Jersey Section are Charlene Vogan 
and Donald Wacker. 
Region Ill 

New Regional officers chosen at the 
Region III 1961 convention are: 
chairman, Miriam Friedman; _vice- 
chairman, Betty Kirlin; Secretary- 
treasurer, Robert Farkas, and nom- 
inating committee chairman, Douglas 
Salisbury. 
Region V 

Chicago Section’s Directory of 
Camps is being widely distributed, 
mainly through members’ efforts to 
place copies in libraries, sports stores, 
dentist and doctor offices and at PTA 
meetings. Special displays in commun- 
ity libraries and at PTA meetings are 
being arranged for Camp Week, May 
1-8, 
Region VI 

Officers of the Texas Section are: 
president, Kitty Magee; executive vice- 
president, Tom Voss; program vice- 
president, Louise Fargher; member- 
ship vice-president, Kay Horstmann; 
secretary, Dee Dillon; treasurer, Ray 
Bean. 
Region VII 

Coronado Section will be host to 
the Pacific Camping Federation’s 1962 
regional conference, to be held March 
29 to April 1 at the Stardust Hotel in 
Las Vegas, Nev. 
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complete trail 
feeding 


um weight 
i cube 


reasonable prices 


assure successful 
Tripping Programs 


Order 
full prepackaged menus 


— BEST IN THE FIELD 


Baie One oF Prisca 


individual items or 





"TRAIL UNITS" 
Complete menus — four campers/one day 
Breakfast - Lunch - Supper 


In a box 11%x 11" x 42” - Only 6% Ibs. 


Write for catalog and price list. 


CHUCK WAGON FOODS 
P. O. Box 66E 
Newton 64, Massachusetts 














AMERICAN WATER SKI ASSOCIATION 


A non-profit sports association 
dedicated to the promotion and 
“4 organization of water skiing in 
the United States — affiliated with 
the World Ski Union 


ANNOUNCES 


A New Program for Water Skiing Activities 
at Camps. Emphasis on correct and most ef- 
ficient methods of teaching youngsters to 
ski, equipment required, rating classifica- 
tions and achievement tests, complete with 
certificates and emblems denoting each rat- 
ing for the skier — 3rd Class — 2nd Class 
— Ist Class — Expert. 


AWSA Camp Membership includes a supply 
of all of the above water skiing items for 
camps, and in addition booklets and pamph- 
lets describing the fundamentals of the 
sport, outboard handling, safety precau- 
tions while water skiing, advanced maneu- 
vers on water skis, and a free subscription 
to THE WATER SKIER magazine, the offi- 
cial publication of The American Water Ski 
Association and the only magazine in the 
U.S. devoted entirely to the sport. Also in- 
cluded is a guide for holding small water 
ski contests between camp skiers. 


One-Year Membership for Camps — $20.00 
Write 


AMERICAN WATER sk ASSOCIATION 





Winter Haven Florida 

















; CATALO 


100% DISCOUNT 
TO CHURCHES AND 
OTHER INSTITUTIONS 














FOLDING 
BANQUET TABLES 








FREE- 1961 CATALOG AND DIRECT-TO-INSTITUTIONS PRICES 


ATTENTION —Churches, Schools, Clubs, Lodges and all organizations. MONROE 
Folding Banquet Tables at direct-from-factory prices with discounts to 40%, terms. MON- 
| ROE Folding Tables are unmatched for quality and durability. New pedestal and frame 
7 construction. Automatic lock on pedestals and legs. 68 models and sizes. WRITE TODAY 
FOR NEW 1961 CATALOG—full color, featuring MONROE Folding Tables, Folding Chairs, 
Table and Chair Trucks, Portable Partitions, Folding Risers & Platforms. 


mua euleLka 171 Church St. 


COLFAX, IOWA 














FREE POSTERS 


2-Color, 11x14”, Describing 


POISON IVY 


POISON OAK & SUMAC 
For Camp & Classroom Display 
Also miniatures for distribution to campers 
and pupils. Specify number of posters and 
miniatures needed. Write: 


IVY CORPORATION 
Montclair, N. J. 

















THE ANSWER TO YOUR 
MATTRESS ee 






ia 


Lots of 50 - $14.50 


eoLYEreT FOAM Covered With 
WATERPROOF Plasticized ticking. 


. No more bed wetting—Non Allergic. 


<a 





—- 


te 
: 


Ends storage problems—Rodent, Pestproof 


unaffected by heat or cold. 





3. Greater Comfort, Tuftless, will ‘not lump or 
lose its shape. Thickness 214 inches. 
4. Qutlasts ordinary mattress 5 to 1—Saves you 








money in the long run. 


SANCO EQUIPMENT CO. 














First § 


Yes—the exotic, colorful Hawai- 
ian Islands (Waikiki Beach at 
right) will be your first exciting 


top: Honolulu! 


















port of call, when you join the 
world cruise for camp leaders 
leaving in September. 

But Honolulu is only the first 
fascinating stop of the “Camping 
Friendship Round the World” 
tour. Others are pictured below. 

There’s still time to make your 
reservation, at a cost much less 


than you'd expect ! Write today. 


Japan (above) is one of the Orient’s most popular tourist attractions and another 
of your colorful stops. You'll also visit Australia (center) with its vibrant color, 
youthful vigor, new and unusual places to discover. Hong Kong will be another 
of your fascinating ports of call, with its typical “ladder streets” (right) teeming 
with little shops, unique places to eat, stalls selling everything imaginable. 


You'll also spend enchanting days and nights in Yokohama, while days of your life. Space is limited, so please write 
Kobe, Manila, Colombo, Aden, Port Said. And in Europe, promptly for full details and reservation forms. 
Naples, Rome, Florence, Venice, Nice, Geneva, Paris, 


Brussels, London, and many other fascinating areas. Each | Tour.” e either H | Gall 1114 South 
: Ba ,” case mit oward Galloway, Sou 
will be a new delight, a wonderful experience, a never-to- 9° S081; Cake O° & a pili ieamiat. 


be-forsotten memory! Avenue, Plainfield, N. J., or Mack Carpenter, Independence 
173 5 4 é . > . 

Mary and Howard Galloway, publishers of Camping Travel and Tour Service, 803 W. Lexington, Independence, 
Magazine, will be your tour conductors. Costs begin as Mo. Sign up now for your once-in-a-lifetime tour of the 
low as $1,398 for seventy-five of the happiest, most worth- world! 

38 MAY 196 


Address “Camping Friendship Round the World Cruise 


Photos—Pacific Area Travel Assn. 
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EQUIPMENT ° SERVICES ° 


Are you looking for a sailboat safe 
enough for your beginners, but ex- 
citing enough for your more advanced 
sailors? Write for folder offered by 
Grampian Marine Limited. It de- 
scribes. The Snipe and other of their 
craft suitable for both sailing and 
outboard motor use. Circle 701 on 
coupon. 


For up-to-date tips on making your 
archery periods more enjoyable, send 
for Saunders’ new catalog. You'll be 
interested in their idea for ending 
the backstop problem as well as the 
descriptions of their archery supplies 
and equipment. Circle 702 on coupon. 


Information on group’ washing 
equipment for every type of installa- 
tion will be sent you by Bradley 
Washfountain Company. Both wash- 
fountains and showers are available 
in junior height fixtures. Circle 703 
on coupon. 


Hussey Manufacturing Company’s 
free catalog describes their complete 
line of waterfront equipment as well 
as the new lightweight, steel frame 
pier and float. To receive your copy, 
circle 704 on coupon. 


W. J. Voit Rubber Corporation’s 
athletic equipment is described in 
their new 1961 catalog. To obtain 
your free copy, circle 705 on coupon. 


Since 1928 American Knitwear 
and Emblem Manufacturers have 
been making tee shirts, sportswear, 
emblems, pennants, awards and many 
other items for camps. Write for free 
catalog. Circle 706 on coupon. 


For information on how to relieve 
campers’ chapped lips, write to Chap 
Stick. Circle 707 on coupon. 


Columbia Tent & Awning Com- 
pany’s camping equipment catalog 
will be mailed to you free on request. 
Circle 708 on coupon. 


Circle numbers for information 
on products mentioned 


READERS 


701 707 Es ME is aN ES 
702 708 715 : 

CF i y | C F me “ia OT 
704 710 later eal Sn Bega eres ag IS 

COUP 0 N 705 711 718 
A ERO ad ator Rae WINE 

706 712 719 
713 TELE EY REA Nah Ps OO ate Meg ne TIN Cae 
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SUPPLIES 


For information on how to dis- 
pose of garbage and other refuse, 
send for description of the Thermo- 
grator manufactured by Metal Shapes. 
Circle 709 on coupon. 


Seven new food items have been 
added to Ad. Seidel & Son’s line of 
individual Trail Packets for out-of- 
camp feeding. These include beef ‘n 
gravy with noodles; chicken noodle 
dinner with vegetables; chocolate and 
vanilla instant puddings; buttermilk 





pancake mix; carrot slices; and va- 
nilla Kwik Shake. Trail Packet Kits, 
consisting of 12 pre-planned, pre- 
packed kits, enable the camp director 
to choose complete meal menus for 
complete three course meals for four 
days out of camp. Write for descrip- 
tive folder. Circle 710 on coupon. 


Sim-Cote Products is offering a 
brochure, “!4 Reasons Why!” which 
describes their surfacing materials for 
all types of courts. Circle 711 on 
coupon to receive a copy. 


Tips on pool maintenance and op- 
eration will be sent free from Mod- 
ern Swimming Pool Company. For 
your copy of catalog, circle 712 on 
coupon. 


Print name and address clearly. 
Void after June 30. 


The new 1961 catalog prepared in 
full color by The Monroe Company, 


features Monroe folding tables and 
chairs in a variety of models and 
sizes. To receive your free copy, cir- 
cle 713 on coupon. 


The new Re-Bound Net developed 
by Ball-Boy Company may be used 
for indoor or outdoor tennis practice. 
The frame tilts and the tension of the 
net may be adjusted to produce a 
great variety of tennis situations. The 
versatility of this net makes it possi- 
ble to use it for either group or in- 
dividual teaching, and for group or 
individual practice. For information, 
circle 714 on coupon. 


Now is the time to think about 
your camp catalog even if you have 
an, ample suvply on hand for this 
season. By planning well in advance 
you can be assured that your next 
catalog will truly represent your camp 
at its best. The design service avail- 


able through Galloway Publishing 
Company is set up to help you 
achieve this effect. For further in- 


formation, circle 715 on coupon. 


Parke-Hill Chemical Corporation 
will send you a brochure describing 
how Parko Algaecide is used to kill 
aquatic weeds. Circle 716 on coupon. 


American Handicraits Company 
1961 catalog, containing a complete 
list of all their supplies, also includes 
instructions for using many of their 
craft materials. To find out how you 
can obtain this catalog, circle 717 
on coupon. 


American School Supply, Inc., can 
fill many of your needs for tee shirts, 
sweatshirts, emblems, flags and ban- 
ners. It is also a headquarters for 
American Flags. For information, 
circle 718 on coupon. 


The free catalog offered by Camp 
Specialties lists a variety of items, 
such as personalized camper birthday 
cards, camp stationery and trading 
post supplies. Circle 719 on coupon. 


CAMPING 
MAGAZINE 


1114 SOUTH AVE. 
PLAINFIELD, N. J. 
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1961 CAMP PROMOTION 





Let us help you 
with personalized 


© camper birthday cards 

@ camp stationery 

@ color post cards 

@ photo placemats of your camp 

@ matching paper cups and napkins 
@ reunion announcements 

@ trading post supplies 





Write for Catalog 


CAMP SPECIALTIES 


P.O. Box 155-A 
Haddon Heights, N. J. 





4 - 























CAMPERS NEED 


America’s favorite 
lip balm 






For special 
prices to camps 
write 


Chap Stick Co., Lynchburg. Va. 








American School Supply, Inc. 


“American Flag Headquarters” 


Manufacturers of 
Painted-Flocked and Embroidered Emblems 
TEE SHIRTS - SWEATSHIRTS 

PENNANTS EMBLEMS 
HEAD KERCHIEFS 


FLAGS & BANNERS 
934 MAIN AVE. PASSAIC, NEW JERSEY 


GREGORY 2-3752 











f 7 s 
It’s Wise To Supervise 
A DISCUSSION ON STAFF 
SUPERVISION IN SUMMER CAMPS 


Compiled and Edited by: 

ALAN KLEIN, Professor Graduate School 

of Social Work, Univ. of Pittsburgh & 
IRWIN HALADNER, Director, 

Camp Wabi-Kon 

Published by: 

THE CANADIAN CAMPING MAGAZINE 
COMPANY 


Order Now: $1.25 per 
copy including mail- 
ing and exchange 
charges 


Endorsed & 
Distributed by: 
The Ontario Camping 


Association 
93 Yorkville Ave., Toronto, Canada 
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CLASSIFIED SERVICE DEPARTMENT 





CLASSIFIED RATES 


Positions Wanted and Help Wanted 25¢ 
per word. Minimum—$5.00 


All Other Classifications 35¢ per word. 
Minimum—$7.00 

Box Service, if desired, $1.50 per in- 
sertion. 

Bold Face, if desired, $1.00 per line ad- 
ditional. 

Closing Date—10th of month 
preceding date of issue 


Payable in Advance 














Help Wanted 


VERMONT GIRLS’ CAMP 
seeks staff for canoeing, sailing, water ski- 
ing, swimming, archery, golf, athletics, 
tennis, campcraft, arts and crafts, and 
painting. Salary commensurate with ex- 
perience. Write Room 1807, 50 Broadway, 
N. Y. 4. bed 


RAQUETTE LAKE GIRLS’ CAMP 
ADIRONDACKS 
Positions for upper class students, faculty 
in drama, fine arts, tennis, golf, archery, 
waterfront (WSI), skiing, sailing, tripping. 
Interesting program, salaries. Brother camp 
across lake. Write Lee Krinsky, 966 East 
23rd St., Brooklyn 10, N. Y. bede 


NORTHERN MINNESOTA agency camp 
needs nurse, unit head, teen work project 
supervisors, specialists in boating and ca- 
noeing, arts and crafts, Sabbath and crea- 
tive arts. Write: Camp Tikvah, 1701 Oak 
Park Ave. N., Minneapolis 11, Minn. e 


ATHLETICS DIRECTOR for Maine boys’ 
camp. College or high school coach pre- 
ferred. Couple considered if wife is secre- 
tary or nurse. Nature counselor also re- 
quired. Write Director, 21 Ria Drive, —. 
Plains, N. Y. 


JAYSON CAMPS, MONTEREY, MASS. 
MEN AND WOMEN: sailing, ARC small 
craft instructors, WSI’s, expert outboard 
operators for water skiing, director for 
pioneering - overnight -camping- trip pro- 
gram, riflery, archery, costumes, experienc- 
ed secretary, physician, R.N., camp mother. 
Write Box 876, Greenwich, Conn. e 


WATERFRONT POSITIONS 

Boys’ camp (in Berkshires, Mass.) with 
extensive water activities program has fine 
openings for Red Cross instructors, 15 in- 
structors on staff for swimming, boating, 
canoeing, sailing and skiing. Outstanding 
men desired for these areas of program. 
Transportation allowance. Also men for 
nature, campcraft, dramatics, song lead- 
ing. Joseph _— 377 Irving Ave., re 
Orange, N. 

ESTABLISHED Maine Boys’ camp with =" 
facilities seeks counselors with professional 
interest in children. Athletics director, 
drama, golf, nature, photography, sailing, 
swimming, tennis, water skiing. General, 
secretary. Write Director, 21 Ria Drive, 
White Plains, N. Y. de 


CAMP GLENMERE FOR GIRLS. Monterey, 
Mass., Tanglewood area has openings on 
staff for waterfront instructors (ARC), 
canoeing, sailing tennis, golf, fencing, dra- 
matics, tripping, pioneering and nature. 
Applicants 20 years or older with previous 
camping experience. Write Sonny Winter, 
215 West 92nd St., New York 25, N. Y. de 





























Help Wanted 


VERMONT GIRLS’ CAMP 
seeks head of small craft, thoroughly 
qualified. Salary commensurate with ex- 
perience. Write Room 1807, 50 Broadway, 
New York 4, N. Y. de 








DIRECTOR with money to invest. Well es- es- 
tablished Wisconsin private boys’ camp. 
Should have winter address in Chicago 
Area. Write Box 164. de 


EXPERIENCED COUNSELORS 
Men or women, over 19, swimming, canoe- 
ing, arts and crafts, tennis, secretaries. 
Couples without children. The Aloha 
Camps, Lake Morey, Fairlee, Vermont. e 


YEAR ROUND CAMPING ADMINISTRA- 
TOR, college graduate, experienced in 
working with adult committees or teach- 
ing. Position requires organizational abil- 
ity and creativity. Girl Scout Council of 
Greater St. Louis, 417 No. Tenth St., St. 
Louis 1, Mo. e 


CAMP DIRECTOR—small Girl Scout camp 
near Kansas City. June 8—July 23. Broad 
program for younger girls. Must be 25 
— old. Experience preferred. Write Box 

é de 














Positions Wanted 





A Ta - 
GRADUATING STUDENT from Springfield 


College, 9 years’ experience, married, 2 
young children, desires year round posi- 
tion with private camp. Write Box 359, 
Sprinfield College, Springfield, Mass. e€ 


RIDING INSTRUCTOR, breeding farm 
manager, jumping trainer or Hunt Club 
manager of horses and hounds. Life ex- 
perienced in all phases. Best references. 
Charles Dove, c/o Mr. E. L. Payne, Ste- 
phenson, Virginia. e 


WELL KNOWN TEACHER of ballet, other 
dance forms and drama, available for 
camp. Neil Peters, 1154 N. Dearborn, Chica- 
go, Ill. e 


Camps for Sale 














CAPACITY 75, moderate fee, near New 

York, lake, filtered pool, modern facilities, 
year-round colonial home. Owners retiring. 
Write Box 159. cde 


MOUNTAIN CAMP 


Eighty acres overlooking the beautiful 
Ossipee Valley, N. H. Well constructed 
camp buildings, previously part of million- 
aire’s summer estate. Also available, ten 
acres with 650’ lake frontage at bottom 
organization or dedicated camp man. 
Write Box 158. € 


NORTHERN MINNESOTA camp for sale. 
Lake. Attractive wooded areas. Excellent 
buildings. Suitable for camp or resort. 
Write Pillsbury Citizens Service, 320 16th 
Ave. South, Minneapolis 4, Minnesota. bcde 


1,200 CAMPS & SITES — $15,000 & UP 
One of the largest and most reputable 
school and camp realtors in the United 
States. Established 35 years. Exclusively 
selling camps, day and boarding schools. 
Appraisals for all purposes. Write for list 
of attractive offerings, specify locations 
preferred, to Mr. M. Otto Berg. 
NATIONAL BUREAU OF 
PRIVATE SCHOOLS 
551 5th Avenue, N. Y. C. 17 MU 2-8840 


MAKE IDEAL CAMP for boys out of 
wilderness, 160 acres, 2000 feet above sea 
level, on Wisconsin-Upper Michigan bor- 
der, at end of road. 7 good buildings. One- 
third mile lake frontage, with fine, sandy 
beach. Has to be seen to be appreciated. 
Box 228, Phelps, Vilas County, Wiscone® 

















EXPERIENCED GROUP LEADERS 
and specialists for waterfront, athletics, 
pioneering, photography, journalism, 
crafts, dramatics, tennis, music, nature. 
Progressive coed camp. Gulliver, 151-15 
85th Drive, Jamaica 32, N. Y. klabcde 





For Better Service 
WHEN WRITING TO ADVERTISERS 
be sure to mention 
CAMPING MAGAZINE 
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Business Opportunities 





Cambs for Sale 





WILLING TO INVEST 
IN PARTNERSHIP OPPORTUNITY 
Young man with master’s degree in social 
work (group work) looking for investment 
and year round opportunity in established 
Jewish camp. Write Box 168. e 


—— 





Services 





BLANKETS 
RENTALS, SALES & SERVICE 
Finest qualities, direct mill sales or rental 
plan, complete follow-up service. 
BLANKET REPROCESSING, INC. 








122 Nagel St. St. Marys, Ohio 
abcdef 
Address replies to classified 


ads as follows: Box No. 
Camping Magazine, 1114 South 
Avenue, Plainfield, New Jersey. 








ANNOUNCEMENT 


“False rumors have spread wide- 
ly that Mr. Abraham Mandelstam 
has sold his half-interest in Camp 
Wigwam for boys. This has been 
to his hurt and has not been to 
the best interest of Camp Wig- 
wam. Mr. Mandelstam wishes it 
to be known that he is now, as he 
has always been, very active in 
the running of Camp Wigwam, 
and intends to continue so." 














I HAVE realistically priced camps for sale 
in Mich., Wisc. and Minn. Boys, girls and 
coed. Call collect or write for details. 
Strict confidence. Contact A. J. Ditzik, 
Tyler Realty & Inv. Co., 4760 Grand River, 
Detroit 8, Mich., TY 7-0333. Call —. , 

e 





PRIVATE LAKE—255 acres rolling wood- 
land, completely surrounding 100 acre 
lake, sand beaches, near 3 scenic rivers, 
in ‘“‘Manistee National Forest.’’ Several 
buildings of unusual quality. All facilities. 
Herbert Fleming, Fountain, Mich. bede 


WELL ESTABLISHED, well equipped boys’ 
summer camp for sale. Sleeping quarters 
capacity 204 people. Can accommodate 150 
campers and 54 staff. Standard land, water 
activities and one of the finest canoe 
tripping programs on the North American 
continent. Approximately 40 miles from 
Huntsville, Ontario, Canada. 175 miles 
northeast of Toronto. For further par- 
ticulars write Box 161. de 








CAMP KEYSTONE FOR SALE 
Florida’s finest coed camp. 40 acres. Beau- 
tiful lakefront. Excellent buildings. En- 
roliment of 100 filled in February. Highly 
successful business. Available in Septem- 
ber 1961. Owners retiring. Write: Camp 
Keystone, Route 1, Odessa, Fla. ef 


Camps Wanted to Sell 


CAMP SALES SPECIALIST 
If your camp is in Mich., Wisc., Minn., 
or Ill. and you have considered selling, 
please call COLLECT or write. I will make 
an appointment to see you, make a realis- 
tic evaluation of your camp, and discuss 
with you the possible sale in strict con- 
fidence. Call collect TY. 7-0333 or write 
A. J. Ditzik, Tyler Realty & Investment 
Co.. 4760 Grand River, Detroit 8, Mich. tf 
of mountain. Will sacrifice to deserving 
organization or dedicated camp man. 
Write Box 158. c 











For Better Service 
WHEN WRITING TO ADVERTISERS 
be sure to mention 
CAMPING MAGAZINE 
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INDIAN CRAFT 


Send for 52 Page Illustrated Catalog 


Supplies 
for all 
Indian 
Craft 


Work 





GREY OWL INDIAN CRAFT CO. 


150-02 BEAVER RD., Dept. C-61 
JAMAICA 35, N. Y. 


JA 6-3660 





PACKAGED SHELTER 





- $P ARKLING 
ALUMINUM FINISH 


A spacious 10’x20°x7’ Strongest port 


port. Wonderful for 


camp sites, lake re- 
sorts, lodges, ke re- pound for pound 
ever built! 


tional areas. Bolts 
‘$ $198 


together in an hour. 
FREIGHT PAID 





ZINC COATED 


Needs no paint or 
special foundation. 
Factory to you! 


Write for brochure. 
KWIK-BILT, 





INC.eBOX 6834 e DALLAS, TEX 





TEE SHIRTS @ KNITGOODS e@ SPORTSWEAR 
EMBLEMS @ PENNANTS @ BEANIES 
TROPHIES @ AWARDS e@ FELT 


REUNION and CANTEEN SOUVENIRS 


—_—Oo—-—— 


Write For Free Catalog: 


AMERICAN KNITWEAR & EMBLEM Mfrs. 


Mfers. For Camps Since 1928 


PLAISTOW 13, NEW HAMPSHIRE 








Dress up your camp with 
AVENARIUS 


CARBOLINEUM 


Beautifies and Preserves Woes 


STAIN — Beautiful 
rustic brown 

PRESERVER—Doubles 
and triples the life 
of wood 
TERMITE STOPPER — 
Saves valuable struc-¥R 
tures 


Apply anywhere — spray, brush or quick dip 


CARBOLINEUM WOOD PRESERVING CO. 
Dept. C, Milwaukee 9, Wisconsin 
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TARGETS 


For your Riflery Program 


Order by Number: 








- Bre tee ee co 





ae Al. A3 
$7. 00 
‘tae per 1,000 
e A-1 50-Ft. 
JR. SINGLE BULL 


Jsed in early stages 
§ junior qualifica- 
ion course and for 
we — =~ | practice with any 
= ~ - @ | 22 rim-fire rifle at 
est Pe ee 
Size 7” x94". 


” Ons: fone Oe 
Ee ee 




















A-3 15-FT. JUNIOR SINGLE BULL 


Used in early stages of junior qualification 

course and for = with any “spring- 

type” air rifle at 15’. 4 to 10 count. Size 
= Di". 


Order by Number: 


$7.00 
per 1,000 
JUNIOR 5-BULL 
A-2 50-Ft. 
Used in advance 
stages of junior 
valifications and 
or practice with 
any .22 rim-fire 
rifle at 50’. 5 to 10 
count. Size 7”x914". 


SPECIAL 20% ODISCOUNT TO CAMPS 
Write Dept. 

















“C”’ for illustrated circular. 








NATIONAL TARGET CO., INC. 


1255 25th St.. N. W. Wash. D. C. 














The incomparable 


PETERSON FIELD 
GUIDE SERIES 


The Series that has revolution- 
ized identification in the field. 
Lavishly illustrated in color. 


1. A Field Guide 


to the Birds $4.50 
la. To Bird Songs 

(record album) $10.95 
2. To Western Birds $4.95 


3. To Shells of Atlantic 














and Gulf Coasts $4.50 
4. To Butterflies $4.50 
5. To Mammals $4.50 
6. To Shells of Pacific Coast 

and Hawaii $4.50 
7. To Rocks 

and Minerals $4.50 
8. To Birds of Britain 

and Europe $4.50 
9. To Animal Tracks $4.50 
10. To the Ferns $4.50 
ll. To Reptiles 

and Amphibians $4.50 
12. To Trees and Shrubs $4.50 
Houghton Mifflin Company 

2 Park Street, Boston 7, Mass. 
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AFTER TAPS 


. the time when directors, leaders, and 


counselors recall the successes and failures 
of the day, plan to make tomorrow a better 


day, and think about the 


opportunities 


— seized and missed — of this wonderful 
thing called camping. 


Mouth-to-Ear Education 


By William Gould “Cap’‘n Bill” Vinal 


Y THESIS is that mouth-to-ear 

education is the heart and soul 
of camp education. The printed word 
in schools is the book-to-eye method. 
Now this does not mean that camps 
will shun books nor that schools will 
neglect any of the five senses. School 
curricula and camp programs are es- 
sentially different. That is why we 
have camps. 

The Incians were our first campers 
— and our first counselors. In the 
summer of 1621, mouth-to-ear educa- 
tion commenced in the Plymouth Col- 
ony. Squanto, who fortunately could 
speak English, taught the Pilgrims 
how to plant corn in a hill with her- 
ring beneath for fertilizer. The Pil- 
grims were also introduced to pump- 
kins, beans and tobacco. In turn, the 
Indians observed the Pilgrims’ better 
cloth, their firearms, tools and ships. 

Among basic activities in camp are 
swimming, canoeing. hiking, hand- 
craft, woodlore, outdoor cooking, camp 
fires and services in the open. Coun- 
selors are employed because of their 
skills in these basic programs. 

The Tower of Babel comes to camp 
at the opening of the season. In the 
mixture of voices one may hear bits 
of baseball, rock and roll, drug-store- 
counter vocabulary, etc. Perhaps there 
is about as much community of un- 
derstanding as there was in the In- 
dian-Pilgrim days. In both cases, the 
common denominator is the natural 
environment and a mixture of “green- 
horns.” 

Perhaps you will agree that the 
campers of today, just as the Pilgrims 
and Indians, are remarkable people. 
And, perhaps most of you will agree 
that camps should supplement and not 
duplicate in-town experiences. The 
next pill is a little more difficult to 
swallow: Freedom is traditionally al- 
lowed the individual in camp. The 
camper is free to select from basic 


activities. For example, a camper is 
so fascinated with pioneering that he 
gravitates to the best in an Indian or 
Pilgrim way of living. According to 
the scientist Newton, Copernicus and 
Galileo “stood on the shoulders of 
giants.” According to the writer, 
Campers are about to stand on the 
shoulders of counselors, also “giants,” 
and the method of teaching will be 
the mouth-to-ear process. 

The writer has lived nearly four 
score years. Probably more of _ his 
learnings than he cares to admit. have 
been by this process. What he knows 
about making a cat’s cradle never 
came from a book. What he knows 
about fishing, sailing. gardening, thrift, 
and the measles came through a fond 
“mouthpiece” rather than literature. 
My father taught me how to cut a 
whistle out of apple wood, my mother 
made corn husk mats, my _ grand- 
mother wove linen. There are books 
about such things, but try to make 
a cat’s cradle or a whistle from them. 

A counselor must not only have 
skills but must have guiding attitudes 
and leadership abilities. If a camp ad- 
ministrator goes along with the mouth- 
to-ear plan of pioneer programs, he 
has a concept that differs from other 
youth programs. He takes a look at 
the capabilities of his natural environ- 
ment. If it possesses a marsh, perhaps 
he decides to plant cuttings of the 
basket willow as a source of material 
for basketry, whistles, etc. He sends 
to the Superintendent of Documents, 
Washington 25, D. C., for the Farm- 
er’s Bulletin on Basket Willow. Unit 
by unit he organizes the natural 
wealth. He makes a firm decision that 
camp is a place for the individual to 
“blossom out.” Six to eight weeks in 
camp is none too long to recognize 
early signs of interest and talent and 
to steer the camper into productive 
outlets. 
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A Good Camp Is Always Better 


with Good Insurance Coverage 








Now Offering Two Plans 


MASTER FIVE 


(The Original “Nickel-A-Day”) 


Camp Directors and 
Youth Leaders Throughout 


the Country are Satisfied 
Users of this Coverage 





MASTER SEVEN r 
(7¢ per Day - per Person) Prompt Claim Service 
* 


NEW - BROADER 


PROTECTION SERVING 4-H & FFA 


THROUGHOUT THE COUNTRY 


Available NOW to all types of Organizational and Private Camps 


te Sure American Ineome Lire Insurance COMPANY aca 


to See SPECIAL RISK DIVISION MEMBER 
Our Plans! 1927 N. MERIDIAN ST. — INDIANAPOLIS, IND. 
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CAMPERS: 
Best way 


to start 
the d ay 















—,..a hearty 
breakfast 


See 









with Aunt Jemima’s 
5 Pancake Mixes 







1. REGULAR PANCAKE MIX four fine flours blended for 
lightness and color. 

2. BUTTERMILK PANCAKE MIX specially blended flours 
to which buttermilk is added. 

ie 3. BUCKWHEAT PANCAKE MIX a fine flour blend to which 

wEW! ow buckwheat is added for sharper taste. 

aS 4. BIG ‘'Q"’ DELUXE EGG PANCAKE MIX a biend of fine 

. flours plus eggs, milk, and shortening. You need add 

Ss only water. 

| 5. PORTION PACK PANCAKE MIX—an individual serving, 
add water only. 
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DELUXE | . 4 
PANCAKE #t AUNT JEMIMA 
Deluxe EGG | -DELUKE 
PANCAKE MIX es OQ PANCAKE MIX | 
(= Institutional Sales Department 


5. THE QUAKER OATS COMPANY 
Merchandise Mart, Chicago 54, Illinois 















